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AMONG MANY CLIENTS SERVED REPEATEDLY BY CARAVEL: 


American Bible Society ... American Can Company ... American Telephone and Telegraph 


Company ... Associated Merchandising Corporation ... Black & Decker Manufacturing Co. 
... Godfrey L. Cabot, Inc. ... Ethyl Corporation ... The B. F. Goodrich Company ... Kenwood 
Mills ... Mchawk Carpet Mills, Inc. ... National Lead Company ... Pepsi-Cola Company ... 


Pure Oil Company ...Socony-Vacuum Oil Company, Inc.... United States Rubber Company 


-.... So See... 
HUMAN RELATIONS 


MORE HUMAN 





Most workers in Industry want to do 
the right thing. When groups of them 
see fit to interrupt production, it's often 
because they think they're not appre- 
ciated. Chiefly they want to be treated 
more like partners...which they really are. 





*Cluett, Peabody & Company reveals a keen 


grasp of this truth in its motion picture “Enterprise” 


which shows how the people of an entire com- 
munity benefit through the cooperation of in- 
vestors, managers and workers. 


tion, in its training film “It's Up to You,” 
makes much of this partnership idea. 
“Consider your people in everything 
you do, and they, in turn, will give you 
their complete cooperation.” That's leadership! 





*More than any other company, the Bell System 
is continually showing its people how they are all 
linked together in a communications service of 
vast importance to the public—-witness the motion 
picture, A Million Times a Day.” 


We count it a privilege to have produced the above-named motion pictures. 
We have been treated like partners — and, we think, with benefit to all. 


CARAVEL FILMS 


INCORPORATED 


New York - 730 Fifth Avenue - Tel. Circle 7-6111 


Associated Merchandising Corpora- 
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The NEW 


opaque projector 
that gives you so many NEW, 


useful features 


He: ‘ the most modern and 


st versatile of visual teaching tools 


More projection light. Use it in a 
partially darkened room 

You don't need total darkness to get 
sharp mages aod brilliant colors 


with che NEW Beseler VU-LYTE! 


Project a letterhead or a postage 

stamp with equal ease. Enjoy smooth, 
cool, continuous Operation 

without light flashes, without copy flutter, 
without cumbersome mounting 

Feed mixed of continuous copy simply, 
quickly. Project a pointer 

without leaving the projector 


Get all these featutes and many » 
in a full-size, precision-built 
projector that weighs only 35 pounds 


Right in your own projection room — 
soe VU-LYTE! Try VU-LYTE 
Ash ws today for 2 free demonstration 
And ash for booklet | 
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tilmosound tells 
The Shell Oil Story 


TTL 


: 
‘ 


’ 


we fron Pipeline Shel! Oli Company's soundcolor film depicting the 
a 1.000 mile crude ol! pipe line running from New Mexico to Lilinoia ~ one of 
i4 films me available by Shel! Oil's film library 


Scene in the company's film library. Here are filed 3,500 prints of subjects interesting to schools 
churches. civic groups. clubs and for use in employee training and industrial relations 


R. &. J. GREENE, Jn., of the Shell Oil Company's Public Relations Department, is 
M well aware of the importance of films in today’s business world. And he under- 
stands the vital part that fine projection plays in showing the films properly! 

Here's what he has to say about Bell & Howell equipment 
Many of our offices and conference rooms are equipped with Bell & Howell! Filmo- 
sounds. Their performance has been highly satisfactory and they have proved reliable 


and easy to operate 


Progressive leaders of American industry choose Filmosound for their business 


films because Filmosound gives 
Brilliant projection itterless, natural sound 
Sh rper poctures lial 


ty and ease of operation 


Guaranteed for life. During |i { product, any defects ir 


workmanship or materials will 
be remedied free (except trans 


You buy for life when you buy 


Bell « Howell 


Chicago 45 


Single-Case Filmosound l6mm Projector for 
either sound or silent film. Weighs only 35'> lbs 


Full, natural sound at all v ime levels Prec 


SiOn-DULit to give most hou { projection tume 


NUMBER &@ + VOLUME 11 *¢ 19586 








iTS LASY 
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A chilled RCA Service Com 
pany engineer will perwonally take 
charge of every phase of your 
show toy provide the projector 

the right kind of screen and 
loud speakers supply a shilled 
Proper thomest et upa PA. we 
tem arrange telephone thet 
from your headquarters to the 
local meetings, Uf you desire 
©eRLA™ 


SEND 
COUPON 
FOR DETAILS 
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The recent furry in raw him shortage caused 
by the DuPont shutdown in mid-December and 

reased Army und Government orders indi 
ites a potentially serious problen Present 
snufacturing sources at Ansco and Kodak, as 
well ae DuPont, have a fixed maximun utput 
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WAKE ’EM UP! 


Don't Let a Dull Screen 
Spoil Your Visual Program ! 


_.. Switch to a NEW 


DA-LITE 


CRYSTAL-BEADED SCREEN 


and 
Show 
Bright 


Clear 





THEATRE-QUALITY 
PICTURES! 


\ Da-Lite Sereen reflects the full bril- 
liance of motion pictures und slides to 
give your presentations the same sharply 
defined clarity that is achieved in the finest 
theatres. The superiority of Da-Lite Crystal 
Beaded and Mat White fabrics is the result 
of 41 vears of leadership in making fine 
screens to meet every need from rugged 
light-weight tripod models (like the De 
Luxe Challenger shown above) to large 


hanging screens for permanent installations 


Mail coupon teday for details and prices— 
also interesting brochure, “Planning for 
Eh fective Projection.” 


Dag... SCREEN COMPANY, INC. 


2703 N. PULASKI ROAD CHICAGO 39, HLL 


Please send brochure, “Planning for Effective Pro 


ection,” and detoils and prices on Do-Lite Screens 
Nome 
Address 


City 
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Awarps made to factual motion pictures are based on 
their ability to perform a specific function. Therefore, it is 
with pride we note the following Wilding productions 


selected as outstanding during 1950: 


be Date” 
« - . > 
~ast ate 
LUMBERMENS MUTUAL CASUALTY COMPANY 
*® Awarded plaque by National Committee on Films for safety as the outstanding 


l6mm picture produced during 1949 in the held of trathc and transportation 


safety 


® Awarded an “Oscar” by the Cleveland Film Council as the outstanding safety 


him screened during its annual June Film Festival 


*® Awarded Silver Anvil Trophy by American Public Relations Association as 


the year's outstanding public relations activity in the Insurance Field 


“wT ‘ an rp ° 4 / 
The Cheese Family Album 
KRAFT FOODS COMPANY 
%® Awarded an “Oscar” by the Cleveland Management Clinic as the year's out 


standing motion picture in the feld of marketing 


“A Closed Book” 


FARM BUREAU INSURANCE COMPANIES 
® Selected by the Ohio Safety Council as the first motion picture to ever win its 


Achievement Award of the year 


WILDING 


PICTURE PRODUCTIONS, INC. 


MOTION PICTURES « SLIDEFILMS « TELEVISION FILMS | 
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CHICAGO* 
1345 Argyle Street 


NEW YORK 
385 Madison Ave. 


DETROIT* 
4925 Cadieux Rd. 
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& 
a 


% 
od 


CLEVELANDF 


310 Swetland Bldg 


HOLLYWOOD | 


5981 Venice Blvd. 


ST. LOUIS 
4053 Lindell Blvd. 
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CINCINNATI™, 


Enquirer Bldg. 
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COMBINATION SLIDE, SINGLE and DOUBLE FRAME STRIP FILM PROJECTOR 


It's so easy to use, too! Designed for extreme simplicity of operation 
combined with maximum efficiency. Finger tip tilt control, instantaneous 
framing and clear, needle-sharp focusing all combine to make Viewlex top 
choice for slide or filmstrip projection before sizeable audiences. The quiet 


and powerful, motor-fan model gives utmost protection and safeguards the 
life of valuable films and slides 


Micwlow INC. + 35-01 QUEENS BOULEVARD + LONG ISLAND CITY 1) Ni"¥!” 
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We rest our case on QUALITY 
22 \ Ihe al-inportart plus feature of 
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The Best SLIDE @D FILM 
spate TRANSCRIPTIONS 


OF STUDIO EQUIPMENT AND 
FACILITIES 














The Best 


LATEST DEVELOPMENTS IN 
PRESSING MANUFACTURE AND 
MATERIALS 
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UNPARALLELED REPUTATION 
FOR SERVICE 








ny 
: ‘ 
THE FOREMOST UST OF 
CUSTOMERS IN THE COUNTRY 





COLUMBIA TRANSCRIPTIONS, A DIVISION OF COLUMBIA RECORDS, INC. 


New York: 799 Seventh Avenue, Circle 5-7300 
Los Angeles: 8723 Alden Drive, BRadshaw 2-541] 
Chicago: Wrigley Building, 410 Michigan Avenue, WHitehall 6000 


foe 


NUMBER 8 + VOLUME 11 * 1950 








Ea: R 


ti 


e BUSINESS SCREEN GLEST EDITORIAL FEATURE e 


Government's Interest in Film Festivals 


At Precision today 
we're processing 
the finest 


ANIMATION FILMS 


for nationwide 
showings 


: festivals 
hy other 


leved that the display of American productions 
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use Precision... 
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by Irene A. Wright, United States Department of State* 


numbers of hin 
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tional Biennial Exhibition of Art (the Biennale) 
The film festival was broken down the Ist 
International Festival of Film for Children and 
the XI Exhibition of Cinematographic Art. It 
was planned to include also an “International 
Exhibition of Film Book and Film Magazine,” 
the 2nd International Festival of Haute Couture 
and of the Costume in Film 


“tivaie are held albere are part into 


{ the 


naliem «x 


culture llowed the material 


xd political humiliation of World 


nile’ “Mates Leowernment wm imterested 


especially when they are spor and 
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international 


governments! because it is congresses of film produc ers, screen play writers, 


distributors and theatre owners 


of this 
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and, furthermore, wi ward Tweceru Exnierr Now ww Preparation 


vernment m respect 


free 


of educational 


el materials the Regulations to govern the submission of films 
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information, especially in certificates, diplomas and 


illiteracy, et This inter im Various categories at 
the XII Exhibition to be held next summer at 
Venice should be the Italian 
binbassy The Department of 
“ate will answer inquiries in the matter to the 
best of its ability.* 

The Fourth International Film Festival at 
Edinburgh was part of the Fourth Festival of 
Music and Drama, which brought to that city 
the world’s best symphonic orchestras, best bal- 
Mr. Evans remarked that dig 


and order marked every 


the 


branch 


Th) Department of State becaus 
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cerning the Edinburgh Festival obtainable 

from the Festival Office, Edinburgh Film Guild, 
Film House, 6-8 Hill Street, Edinburgh 2 
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General Electric's “More Power to 
America Special", a ten car train now 
touring the U. S., is carrying G.E. ideas, 
techniques and products to American 
industry. We are proud to have carried 
other important G.E. ideas and mes- 
sages to the far corners of the world 
via the motion picture screen. In 1945 
we produced the film, “More Power to 
America”, followed by the series of 
16mm sound, color films, illustrated 
here .. . each a vital link in G.E’s More 
Power to America program. 


STUDIOS 
HOLLYWOOD 28 + CALIFORNIA 


NEW YORK + MINNEAPOLIS + DETROIT 
CHICAGO 


“Lease on the Future” 
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"Running Water on the Farm” “Life Stream of the City” 
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“Arc Welding at Work” 


‘ Daas ) ° a 2a ‘ the international ties in this field will be de- 
} > PRODUCTION (overnment & Film Festivals: veloped. Films are exchanged im the end by 


individuals ewen more than they are by govern 
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rganteed for such cooperation 


the “public relations” aspect of foreign film fes 
There m white diffe rence between Edinburgh - —— eng “ae Ls . 
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. sdvance the interests of the Lnited States and to 
nm of file for showing at an Edinburgh Festi 
indicate the willingness of this Government to 
BEPORE WE VLENGE val = continuous throughout the preceding year 
share in international enterprises directed to 
lea low die awhile ewer Interested producers should send their best sub 
: ward the furtherance of international understand. 
Iiallas Jones Productions jects directly to the Edinburgh Festival authori 
ing and good will. It is believed that the display 
wh ties. It is highly advisable to send them early ' , ‘ fim ¢ ‘. 
o s . o 
Five « . lls . slot more work. Pre that they may receive considered attention I he . nae , tates films in reign ee: estivals, 
‘ ‘ > a , 
durtion jumpes L over Pvervhody awst have Festival's review conunittes, working cendély ot and United States participation in the meetings 
¢ lithe more cing tte coach dey berwue slong Ci of representatives of many nations which take 
aeguw, passers judgment and selects those t 
ur tall increased place there, are an important contribution to the 
be displayed ‘gal gare Apt 
“election procedure at Venice is very differ * yevtens of such understanding and goo 
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tonio Petrucci, director, Venice, Italy) through . 

ment participation in foreign film festivals is to 
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increase knowledge among other countries of 
This office should be able to announce early a 


not toe larger selection of pre screened subjects 


those ideas, ideals and material things of life 
full ' ; ' which are uniquely American. This objective is 
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— . he oe SENN . OS TP =O Dave om the importance of this country in film produc- 
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tion. Further, it is recognized that participation 


erutives te the National 
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thet award a+ « result of « Glm ; Ae a matter of fact, “public relations” is of tural and informational operations, as practised 


sories called “The NARGUS Het ak’ | in this field by international organizations which 
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We're « m ‘ a American manu : » ' can standards 
film te 5 rar , at ture . wid af sound res ‘ dho-visual Because none of these objectives are by their 
advertising ave ' verticing equipment d doo markets Ar nature exclusively Government objectives, the 
Ciub of Chiew " + leportant fe ed by these festivals ‘ signihear Department of State secks to cooperate in every 
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Opportunity for Permanent Employment and Investment 


Excellent ppertunity for competent medx al photographer, ex 
perienced in sixteen millimeter motion prcture production technics, 
ome permanently associated with well established, financially 
wnesible and growing corporation spe« slizing im production of 


nedical and scientific films« 





Applicant must be under forty of excellent character good elu 


nal background— and willing to make nominal investment m 


following thorough investigation 


mpany 
stating age. educ ational bax Kground, experience, history 
marital «status. salary expected and where onhden 


espondence can be addressed 


PRODUC TIONS formation will be treated in 
1725 North Wells Street + know of this ad. Write Box 12A 
Chicago 14, Illinois BUSINESS SCREEN, 150 E. SUPERIOR, CHICAGO 11 
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CONTRAST... for Lifelike Quality! 
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COMPARISON PROVES 
THE FINEST 16mm Projection with the 


VOo_Li 


ME 


you 


Compare THE PICTURE! Screen images «re more 
realistic because the light output of the RCA “400 
produces the greatest range in contrast between the 
brightest highlights and the deepest shadows. Pic 

tures are clear and crisp to the corners and edges of 
the screen they are steady and sharp under the 


largest magnihcation 


Compeore THE SOUND! You'll hear voices, music 
and sound effects reproduced with the dramatic 
realism and tone shadings of theatre-like sound. 


Compare THE QUALITY! The RCA "400" is a pre- 
cision-made projector, specifically designed to give 
years of dependable the professional 
show level. It meets all the requirements for school 


service at 


and church classroom use, as well as the needs for 


GET 


ate, 


~ 


is | x a f . 
“art. ¥, v7 T.* 


i. T+ % s * 
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mobile showings of films by business, industrial 
and civic organizations. 


The RCA “400” is your best buy! Add to these 
features —-simplicity of threading ease of opera 
portability maximum protection to films 
—and it's plain to see why the RCA “400” is the 
finest [6mm projector you can buy at any price 
We'll be glad to send you illustrated literature and 
name of your nearest dealer. W rine Department 171. 


RCA “400" AMOR. The only tingle-case tandard I6mm 
sound propector of fully professsonal quality 


RCA “400” SENIOR. Provides theatre-quality reproduction 
of t6mm sound and pictures for larger audiences, audi. 
tormm:s or larger rooms 


‘ First in Found... Finck in Aoayection 


VISUAL PROOUCTS 


RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT. CAMOEN.H.J. 


in Conede: RCA VICTOR Company Limited, Mentree! 
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OFFSCREEN VOICE: 
jo* oldest and most experienced jcommunoan veun base S008) 


pensible in the amateur held; it can 


16mm film laboratory a pee 


Assvnep Surrry or Fucm Is Vrras 
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But no controls, to any great ex 
tent, exist at present. Obviously the 
eritical element in this industry must 
be comserved and its constant sup 
ply assured 
Business Film Field Mourns Death 
Of General Motors’ Merie Johnson 
© A gallant fighter and an earnest 
worker im the he ld of business mo 
thon pictures died on December 2. 
1950 a« F. Verte Jounson, Gen 
eral Motors him executive passed 
away after a long illness. Mr. John 
son joined the Audio-Visual See 
tion of the GM Dk partment of Pub 
lic Relations in 1942. He was a 
vice-president of the Industrial 
Audio Visual Association in 1948 
and an eastern regional director of 
that group in 1949, also serving in 
both years as Chairman of the Films 
Committees f the Association of 
National Advertisers. He was 5] 


1926 Services on December 5 wer at 
Wt was tended by mar t the leaders in 
when Rudolph Valentine 

captivated the hearts of 


the business and professional world 


in which he worked. Surviving are 


women in “Son of the Sheik” his widow, Mrs. Edith | 


Johnson 


and two childres f Bayport, N.Y 


43 YEARS AGO, (long before Valentino), Shahin Sloe, of Saban Ok 


Hollywood Film was serving major film producers! F. MERLE Jounson 


COMPLETE 
lémm LAB SERVICE 


@ Negotive Developing 

@ Reversal Processing 

@ Reduction Printing 

@ Contact Printing 

@ Kodochrome Reproductions 


@ Release Prints in Color or 
Black -and-White 


IMMEDIATE SERVICE ond PROMPT DELIVERY of Free Projection Service 
ony quentity LOWEST PRICES consistent with Ine Free Editing Rooms 
quality. Qvetetions gladly given. FREE lab price Free Storage Vaults 
het on request 


Shipping ond Receiving Service 








HOLLYWOOD FILM ENTERPRISES, INC. You can buy titles for less than 


6060 SUNSET BLVD. + HOLLYWOOD 28, CALIF. KNIGHT QUALITY sells for, but 
you cannot get greater value at 


any price. That's why our titles 
cost less in the long run. 


THE KNIGHT STUDIO 


341 E. Ohio Street. Chicago 11, Illinois 


REPORT ALL NEW TRCHNICAL AND TRAINING FILMS TO BUSINESS SCREEN 
°* \ ‘ " « ' wi her for terna 
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world’s toughest picture problems invited! 
Today, the famous Mitchell lomm and 35mm 

Cameras are bemg used in increasing numbers in every part 
of the world. Pioneered by Mitchell, masterful 

engineering and quality workmanship has produced 

these Hawless, precision-built motion picture cameras 

Every sturdy, proven Mitchell part ind versatile 

ACOESSOTY is adjustable to the most extreme and ditheult 


photographic conditions the world over 





666 WEST HARVARD STREET+ GLENDALE 4, CALIFORNIA «- CABLE ADDRESS MITCAMCO 


EASTERN REPRESENTATIVE THEODORE ALTMANe 321 FIFTH AVENUE + NEW FORE MURRAY 
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Modulite Model $ 


voriable- area stound-on 





16mm 


film recording Galvan 


ometer with Shutter Noise 


Reduction, now available 
a5 optional equipment on 
the Auricon-Pro and 

Auricon-1200° Cameras 
and the Auricon RT-.80 
Double System Recorder 
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—_ High fidelity sound track with 
16 DB norse reductior 


% Sound track always 
tered on pr t 
scanning bear 

Clear sound track | 


®@ Only one 
sound track ed¢ 
Gamma (con 
Minimizes ’ 
Mackie Line 
enced wit? 
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f Audio gaivanor 
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are indepe 
noise redu 
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. Ruger j 
without cange 
two years 
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® Requires 
track exp 
from sma 
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® Tested and: 
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guarantee 
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Write for free Catalog 
describing the new 
Modulite Mode! S° Galvanometer 
and other Auricon Sound-On-Film 
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Trainers Note Effects 
of Attitude Pictures 


CORNELL HOLDS UNIQUE WORKSHOP 


® bLaperiments to determine what happens when 
audi viewal materials are uerd under varying 

mditione with the employes im imdustry fea 
tured a unique workshop recently conducted 
for traming directors if the Swracuse. New York 
area bw the New York State School of ladus 
trial and Labor Relations at Cornell University 

The workshep in the use of audio viewal ma 
tlerials in emplove relations was given in coop 
eration with the Training Council of the Manu 


Workshop 
leader was Professor J. James Jehring of the Cor 


facturers Aseomiation of Syracuse 


ell School of Industrial and Labor Relations 


Tuare bxreniwenrs Basis oF Counss 
The basis of the course consisted of three ex 
periments in the use { audio-visual materials 


explore the following ques 


which were used to 
. What may 


own attitude-forming films? How 


happen when workers and su 


he empl ves get from seeing 
nal type hin What i« the fun 


skilltramimge hime with super 


experiment, members of the group 
write briefly their attitudes cor 
the Taft-Hartley labor law Dhes 
the Taft-Harth Law was show 
Made | iu n. the fii atter 
anh attituct th ' t { the 
sinet thi law 
Thee clisetsss then centered around the 
' How has viewing this film affected 
sttitude on the Taft-Harley Act? Ih 
thos puestior the of up agree i that 
thing to change 
attite 
nade them feel 


SIONS O t I "CTURES 
itlempting to get ome basis concepts 
out attitude-forming files, the group « nelud 
that 
It is important that the viewer of the atti 
forming film be neutral toward, or in favor 
the group which i presenting the material 

The attitude ust be presented in terms of 
deas acceptable to the grou; 

The we { an attitude-forming film that 
lows not do the abowe may reinforce the atti 
tudes already held by the groups 

L. A negative attitude-forming hlm may re 
nforce the positive attitudes of the group to a 
greater degree than a positive attitude-forming 
ft 
T he eXtperiment with the informational type 
maisted in showing without introduc 
ten-minute him ontaimimg a certain 
nt of factual information on the Interna 


nl Labor 


the leader passed out an examination of twenty 


('rganization After this showing 


jucest rs com ne the 
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factual information 


4 way 
better 


RADIANT SCREEN 


Mew Redient Glass 
Beaded Screen Sur- 
face mode by excite 
vive PRedics! ereces 
Milfies: of tiey glass 
beod: etiect er 
esteed of absorbing 
i" Giving brighter 
cleere sharper pi« 
tures 


washable 
Piiiai-la-) 


Mew Redient Wash. 
able Fabric en adion 
you te beep row screen 
sertece g! stoning of te 
ehwove jest wipe with 
deme cloth .— thet's off 
there ste ir 





New Radiant Miidew- 
Proof Screen Fabric 
Exclusive specie 
Redient feb 
your screen trem Gt 
coleretios by =: \dew or 
fengeus. Screen steve 
enewy white fer veers 


flameproof 
fabric 


New Radiont Flome- 
Proof Febric —— +! 

net support @ fieme 
Gives added protection 
ego ss! Keer domoge 
le the sofas! screen you 
con bey! 


send for free sample 
of this emazing cow Bedior! screen fobric See 
hew euch more b ont your pictures con be of 
this mivecte fetric Write fer it tedey else fer 
totes? ilivetreted brechure on complete ine of 
Bediert pertedie, wel! ond toble screens for 
pv poses 
RADIANT MFG. CORPORATION 
1285 5. Tetmen Ave. Chicege &, Iilinols 


RADIANT 
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There’s one sure way of discovering 
the beauty and fidelity of a great film like 
TYPE 238. Compare it with any other 
color duplicating film on the market today 
Authorize your laboratory to make up 
your next order on ANSCO TYPE 238 
Then compare it feature for feature 


with the duplicating film you're now using 


You'll agree, it’s the finest color du 


plicating film you've ever used! 


en 
NOTE. -: 
—.... detail. 
A 
cs: NOTE. -: | 
| ee whiter whites. Ww 
ryote. . 
| ne color reproduction. 
rt 
oe ge sound. 


[us 


ANSCO, BINGHAMTON, NEW YORK. A DIVISION OF GENERAL ANILINE & FILM CORPORATION. "FROM RESEARCH TO REALITY.” 


lus ... fast processing service through se ecommerce 
New York, Chicago and Hollywood. > * | é 
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Employees Welcome ‘‘Movie Day”’ 
in Thousands of Plants and Offices 


«@ 
eccecesororerrrerereneetenerrrerreree 


AMERICANISM 


REGULARLY SCHEDULED FILM PROGRAMS 
PROVIDE RELAXATION—STIMULATE MORALE—BUILD GOODWILL 


Modern Talking Picture Service, inc., weekly schedule of films adapted to 
have been commissioned to distribute Your specific type of audience. 

on @ tree loan basis more than o hun- These films ore both entertaining 
and informative. They may be sched- 
vied individually or in well-balanced 
sequence from Modern’'s regional film 
exchanges in all leading communities. 
tiens, and educational foundations. At WRITE TODAY for free descriptive film 
your request, Modern will set up a lists and case histories. 


dred top-notch |}6émm sound motion 
pictures sponsored by well-known 


American companies, trade associc- 








MODERN TALKING PICTURE SERVICE, INC. 





4s SOCHREFPELLER® PLATA @©@ NEW YORK CITY 20 NY @ Ctrete 66-0910 | 


142 CAST ONTARIO STREET @ CHICAGO tt tLitINOrsS @© SUpserier 77-0588 


‘ P>LtOuTH Fi WEE STHEEET @©@ LOS ANGELES 17. CALIF © MAdisen 9-2121 


Trainers Study Films: 


CONTISLTED PaoM Pract FOURTEEN? 
given in the film. On trying to complete the 
factual questions, most of the group were at a 
complete loss. The scores of some were as low 
a 10 of 15 and the average was around 3) out 
of a possible score of 100 

This experiment was used as the basis for de 
veloping the following points 

|. It is emportant to point out to the viewer 
what he must look for specihcally ( motivation) 

2. It helps if the viewer knows if he is going 
to be held responsible at a later time for the in- 


formation contained in the him 


Proven Use or Sait. Trarnine Fit 

The final experiment consisted of presenting a 
skill training film to the group on how to do a 
omplex job, and then asking one of the mem 
bers to come up and perform exactly the same 
kind of a job he saw presented in the film strip 
In this case the group agreed that 

1. The mere showing or presenting of a skill 
training film was not enough to have a transfer 
of the skill 

2. The follow-up of a skill-training film must 
be action and not only discussion 

\. Discussion may help as a follow-up of cer 
tain skill training 

4. In some cases of skill training there is little 
to be gained from the use of films, and other 
training tee hniques involving the trainee in a 


tually doing things may be more desirable 


Review Boru Mareriars ann Tecnniours 

\ period was devoted to pointing out that 
some of the same principles of skill training 
apply whether the skill is mechanical, such as 
the ability to operate certain types of equipment, 
or whether the skill is social, such as the han 
dling of human beings in an industrial situation 

Various types of audio-visual materials cur 
rently being used in the local industrial plants 
were presented to the group by the participat 
ing members. Some of the techniques were em 
ployed which were developed through the group 
discussions, and the materials were criticized by 
the membership present as to content and pres 
entation 

The following organizations participated in 
this workshop: Carrier Corporation, General 
Electric Company, Niagara Mohawk Power Cor 
poration, Portable Cable Machine Company, 
Easy Washing Machine Corporation, and the 
Manufacturers Association of Syracuse * 


Kansas City Star Calls Attention *o 

Critical Need for Skill Training Program 

7 In Kansas City said the Kansas Crry STAR 

editorially on December 9, “the shift to military 

praduction is de veloping tast and still there i« 
local program to train persons for the jobs 
The STAR notes the tremendous local response 
: bh appeal but said that few of the appli 

ants were trammed im the required skills or semi 

skills j ould m apparent aiso that the 
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Devid Sarnoff Medal Now 
Awarded to SMPTE Members 
® Establishement of the Daviw San 
sory Gotw Mepat as an annual 
award for an outstanding contri 
bution to television engineering was 
announced recently by Eart ! 
SPONABLE preside nt of the SOCIETY 
or Motion Prerurne ann TeLevt- 
MON ENGIN eens 

Presented at the Society's annual 
fall meetings, the medal will be 
awarded to an individual, selected 
by a special award committee, who 
has done outstanding work in some 
technical phase of the broad feld 
of television engineering, whether 


im research, ce velopment design, 


manufacture or operation, or in any 
Aig, similar phase of theater television 
F | Purpose of the award is “to rex 
lm 5 ognize recent technical contribu 
ERIEs tions to the art of television, and to 


encourage the development of new 

techniques, new methods and new 

authentic, vivid, educational equipment which hold promise for 
on-the-spot r is on hat the continued improvement of tele- 


is happening in the world today. vision 


Eastman's Professional Film 


What Are The Facts About... Pauiace vie of paikdbel 


the Far East? fabrics of the future? new educational motion picture films were reported 
ea - ? soil ion? the ' by EastmMay Kopak COMPANY in 
systems? disunity in Europe? soil erosion? the struggle the third quarter this year. These 
for oil? crime detection methods? women in public Glens 


life? boo per cent on the company s new 


This excellent series gives you the bockground, current picture and probable var. a be ' 6 
ine mia trhertior pu ure tim 
future of these ond other vital issues. sales made a comeback from an 
Especially attractive to educators and study groups, these 16mm sound 
films present fascinating 20 minute cccounts of mony subjects of universal 
interest. 


now are being made almost 


earlier level the financial report 


stated and showed an increase 





over last vears quarter 


Write for FREE booklet and full information to Westinghouse Talking Laundromat 
Unveiled for Dealers’ Showrooms 


® The WestTincuovuse ELrectri 
Lore * wing an ingenious new 
method to sell its automatic Laun- 
droraat washing mac hine 

Inside a Laundromat, on display 
in dealers showrooms, is a special 
sound slidefilm projector rigged up 
to project on the window of the ma 
chine. Under the sign “To learn 
more open the door prospective 
purchasers will see a 35-frame color 
and sound slidefilr The Laundro- 
mat Story, which is started auto- 
matically when the door is ope ned. 

Four hundred prints of the new 
him are in use ughout the coun- 
try this month Special production 
techs ques by Pathes pe Produc 
tions) were required to make the 


film suitable for screening on the 





Laundromat 
NOW THERE'S FILM GLIDE FOR REFERENCE ' Bernard | 


* \ “ , , post " 1) Der copy ' t of stamp audio-visual 


} 


’ " ’ , bd — siness Screen, 150 E. Super ing manufactured by a leading Mid 


' } ( f Rusiness ‘ _ , | ; mt or ' rders west aw firm familiar with the 


| 
' 
' 
" . . - _ ° oe . ok Order ¥ this audio-visual devs 





sound slidehim application 
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RAPHAEL G. WOLFF STUDIOS, Hollywood producers 
oft ry 


ra commercial with the Maurer l6omm, for a major refrigera 


p-netch motion picture and shorts, shooting a scene 
‘ 


and range manufacturer. 


GRAY-O'REILLY STUDIOS of New York 
scene for a magazine promotional film on homemakin 
Maurer 16 demonst 
every kind of periormance conditier 


shooting 


where 


- 


ence again the ates viability t 


For details on this, and other Maurer ¢ quipment write 


J. A. MAURER. ine. Ie 


37-01 3ist Street 
850 Sowth 


ey el a ee 


Robertson Bivd. Los Angeles 3 
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a 
. l6mm motion picture problem 


) For 


a4 


CORONET FILMS, CHICAGO, producer of l6mm educa- 
tional sound motion pictures shooting a ¢ lassroom scene with 
a Maurer. Because wf the reliability and operating advantages 
of Maurer cameras, Coronet is able to produce the finest in 
educational films 


THE MAURER Gum 


adaptable to many uses... 


every day sees 
As the only 16 
designed for professional use, the Maurer combines fea 


In education and in the professions 
new uses for the Maurer 16mm camera 


tures which are unique in film-making, giving it un 
matched The Maurer l6mm is depended 
upon to deliver extreme accuracy under all conditions 


versatility 


It proves itself over and over again in consistent, high 
quality performance. Only the industry's highest, most 
advanced standards can accomplish this and still main 
tain amazing simplicity of operation, Only a precision 
instrument like the Maurer can meet and solve any 
any place...any time 
shooting, where time and ex 
pense are of maximum importance—the choice of pro 


studio or location 


fe ssionals is Maurer, the profe sional lOmm camera 


CABLE ADORESS 


New York 


urer 
York Ulf] 


AMAU ER 
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WE ARE INDEBTED to these and many other clients 
their good words about Audio which have helped 
ntroduce our company to many new prospects for 


notion picture productions 


A cor plete file of these letters anda copy of the folder 


A Few Facts About Audio”, will be sent pon request 


AUDIO PRODUCTIONS, INC. 


PRODLCPRS OF MOTION PICTLRES 


630 Niath Avenue File: Center Building «+ New York, \. ¥ 
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ISSUE EIGHT 


SEDICTIONS on the outlook for business 
P::. other factual motion picture and slide 

film production in 1951 must inevitably 
center on the national defense program. It is 
equally clear that the key problem in our de 
fense effort is the critical shortage of skilled and 
semi-skilled manpower Thus, increasing the 
supply of these workers to the new tasks ahead, 
maintaining the efficiency and weljare of those 
already so employed, and backing up the re 
placements in service industries hit by the draft 
and defense withdrawals, would seem to put job 
instruction films of all types in the highest pri 
ority, second only to the continued production 
by all qualified producers of the training films 


required by the armed forces 


Tuese Arne Lacent ASSIGNMENTS 


Next in importance are the related tasks of 
industrial information and instruction in such 
fields as industrial security and plant protection, 
safety education in all fields where such losses 
affect both lives and property, education to en 
courage conservation of materials and resources 
especially critical metals, precision tools, et 


and the broadest poms ible exchange of technical 


and engineering data in films and between all 
interested plant and professional personnel. The 
sum of the related needs is that these communica 
tions tools are needed to get and maintain the 
increased industrial production which is Amer 
ica’s greatest weapon as well as the guardian of 


our economy and high standard of living 


(_Rowur TRAINING FoR CIVILIAN DEerenst 
On the home front. in the broadest sense 
both state and Federal authorities are presently 
coping with the huge task of preparing the 
nation for civilian defense needs Ale rting the 
entire country to the danger of atomic warfare 
is a difficult psychological problem. Far more 
important, paradoxically, is the unheralded but 
effective organization of the key corps of “pro 
fessionals” whe can be depended on to organize 
und maintain emergency controls. The group 
training of hre, police trafhe, medical, engineer 
ing. and other expert teams is therefore a pri 
mary responsibility of state and Federal agencies 
No better way to impart this information clearly 
oncisely, and uniformly can be found than by 
films and related audio-visual media, developed 
slong the lines of experience ac hieved during 
und since World War il 
A« an illustration, some of the most important 
ountered by Britain after air raids was 
rk of cngineering parties who shored up 
naged walls, rescued trapped survivors with 
buildings and cellars, and made emergency 
airs on electric, gas, and water mains. Spex 
sl «kills are required for this work which can 


adapted from existing engineering and con 
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Films’ Key Role in 


4 PREVIEW AND PREDICTIONS FOR 


Films Needed in 51 
FOR NATIONAL DEFENSE: 


Skill Training of Workers 
_ * * 
Industrial Security Programs 
and Civilian Defense 
7 + . 

Job Safety Education 
* — — 
Pay-Roll Savings Program 
. * — 

Pechnical and Engineering 
Data for Increased Production 
* & * 

Farm Informational Pictures 
to Maintain Crop Production 
* 7 * 

Medical and Pharmaceutical 
Films for Professional Use 
- a. . 

Metal and Material Conservation 
Subjects for Civilian Showings 
a _ +. 
Transportation and Material Handling 
Information for Industrial Use 

and related special purposes 
in addition to the 
Continued Priority Production 
by Business Film Producers 
of Training and Informational Films 


for the 
Government Agencies 


Armed Forces and U.S. 
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ational Defense 


THE YEAR AHEAD IN FACTUAL FILMS 


struction films, supplemented by new materials 
where situations require 


InstirreTionaL Am By Business LIkeLy 


The recent meetings in Washington of top 
men in industry and labor with defense ofhcials 
may soon be reflected in entirely new slants on 
institutional advertising. A preview of this lies 
in the good work of the Advertising Council. 
Industry can and should broaden this activity to 
include the materials which directly serve its 
immediate interest--such as recruiting manpow- 
er, organizing plant protection programa, fur- 
thering on-the-job safety, increasing morale 
through film communications at noon-hours, and 
through a greater exchange of training film 
materials between plants 

Film budgets have the advantage of better 
timing and longer, lasting value to the sponsor 
The audience is certainly assured and can be 
carefully controlled to reach directly interested 
groups whe'her dealers, workers, or con 
summers. As an illustration of the economy now 
possible, one national sponsor recently reported 
nearty 12,000,000 persons in the total audience 
for his public relations films in 1951, obtained 
at a net cost of only $100,000 for distribution 
The same expenditure in 1946 and 1947 reached 
less than 2,000,000! 

The presence of more than 200,000 l6mm 
sound motion picture projectors and an equally 
large number of 35mm _ slidefilm projectors 
gives evidence of the sizeable distribution oppor 
tunity. Some 4,000 large industrial plants are 
considered as equipped to show films to worker 
audiences during lunch hour and recreation 
periods; a great many more have indicated will 


ingness to maintain this communications outlet 


Teceviston Atos Bur Nov Siminar 


It is highly important that these informational 
and training assignments be regarded in their 
true aspect-as group education projects ruther 
than as mass information as provided by tele- 
vision. Television is eflarging the mass audi 
ence for sponsored films but the l6mm projector 
still serves the individual classroom, the training 
group, and the vast number of audiences beyond 
the scope of present telecasting. We are also 
mindful of the 70 major markets still unserved 
by television facilities due to the FCC “freeze” 
on station construction 

Thus far, these “predictions” are really chal 
lenges to the experience and ingenuity of the 
established business and training film producers 
throughout the United States and Canada and 
to the professional distributors of their pictures 
It is possible to predict that more industries 


will require those minimums of professional 


CONTINUED ON THE FOLLOWING PAGE) 





Films Key Kole in Defense: Producer Organization Gets Under Way 


BLSINESS FILM MAKERS FORM REGIONAL COMMITTEES FOR ACTION 
1S PRELIMINARY OUTLINE OF PURPOSES [8S SUBMITTED 


YOOPERATIVE ACTION ' Picture Productions, In ne of the top pro 


feemonal script writers on the creative staff of 
that studio was assigned to analysis and prep 
sration of the “case” for producer organization 
Aided by background materials supplied by the 
Lnited States Chamber of Commerce trade as 
sociation department, a treatise on the problems 
und opportunities in the held of producer of 
ganization has now been prepared 
This is now in its final editing stages. Within 
the first week of 1950, copies of “Why An Asso 
tation will be enroute t& all active producers 
the field of business. factual. and training 
s for theur consideration and comment. Since 
formal organization now exits, these com 
panies will be automatically eligible for charter 
r mbership at the outset The present commit 
tees are simply a spontaneous expression of the 


ndustry tor group action 


Memuensuir Tro Be of Retatreo CHarmacrer 


\ kev factor in the firet draft of thie organi 
zation program i that it does not discriminate 
eligibility because of size, geographical 
on r amount of invested apital The 
prerequisites generally agreed upon im 
informal discussions call for a membe rship 
companies primarily devoted business 
tual, or traimmg hima, with | ve exper 
we, and a solvent hnan Tek 
on or theatrical produce ch, are not 
neindered to tall withu is yg y { em 

t rship 
(ther advantages cited | e presently 
tive om the organization p call attention 
i inter-organization activitre oseible with 
smilar organized groups in advertising and 
public relations, such as the Ass ation of Na 
nal Advertisers, the Americar Association of 
Advertising Agencies, the American Trade As 


sociation Executives, and the Pub Relations 
Stud 
Society of America. Such groups are accus 
u g has iv 
, tomed to dealing with industry representation 
such tamilar 


i K. Rockett, Roeland Reed P 
4 iff Stud . shan ' of standards, ete. is made possible through such 


onl the implementing of group projects, codes 


Raphael 
ter-action 
nt linet ' Ddercern ber wit 


{ Business SCREEN, ay ANA CnHeck List a Recent Examepe 


aesistance of Wildine As an example of this, the Check-List of 
Producer-Client Responsibilities developed by a 
special sub-committee of the ANA Films Com 
mittee, in which producers cooper ated through 
BUSINESS SCREEN, was cited. The Check-List is 
widely quoted as a standards’ reference, though 
ts content is as vet moomplet 
Requests for speakers. fil research, indus 
statistics, and numerous feature article op 
portunities can best be met through a nation 
wide federation of similar companies. But to 
quote the foreword from the forthcoming mss 
Why An Associatior these words by the late 
Elihu Root are pertinent and meaningful 
Men must cither govern or be governed: 


they must take part in the control of their own 
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lives, or they must lead subject lives, dependent 
in the little things and great things of life upon 
the will and power of others 

That fits our definition of democracy, too 


. . . 


Coast-to-Coast Travel Schedule 
Maintained by Business Screen’s Editor 


® Beginning with a key address at the general 
Tuesday a.m. December 5, of the Third 
Annual Meeting of the Public Relations Society 

America on the Starlight Roof of New York's 
Waldorf-Astoria, Ou Coelln of Business Screen 


sees Or 


maintained a coast-to-coast travel schedule dur 
weeks of that month which 
Kansas City, Phoenix 


me the fret two 
subsequently took him t 
und Los Angeles 

Om Friday 
banking officials and public relations executives 
at the first of two Public Relations Workshops 
sponsored by the Public Relations Council of 
thre American Bankers Assocation John B 
Mack, Jr. is Director of the Council. A two 


hour program which included a three fold dem 


December & he addressed state 


onstration of films in education, public rela 
tions, and training was followed on December 
12 at Phoenix, Arizona where a similar regional 
workshop for southwestern and western state 
banking leaders was held 

thy Wednesday December 13 


SCREEN S active publisher met with West Coast 


Business 


presidents of business film organizations in Los 
Angeles to discuss the formation of the national 
trade group mentioned ¢ lsewhere in these pages 
He returned to Chicago to participate on Friday 
December 15. as a member of coordinating com 
mittee of the Film Council of America 
Executive audiences addressed in New York 
Kansas City, and Phoenix showed a lively in 
terest in the film mediun The attendance at the 
audio-visual aids session of the Public Relations 
Society (chairmaned by Kalman Druck, vice 
president of the Carl Byoir Organization) was 


eat apacity of the Starlight Roof . 


Praovrt Awarpens Lumbermen's Mutual 


Casualty Co. by the National Committee 


on Films for Salety tor the 


motion 


picture “Last Date 


produced by Wild 


Picture Productions, Ine 
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American Cancer Society Presents 
Vital New Film in Medical Series 


Sponsor The American Cancer Society 
Title Cancer of the Stomach, § sophag us and 
Intestines, ¥) min.. color Produced by Audio 


Produc thrones Lx 


® The American Cancer Society has announced 
Audio Produ 


on early diagnosis of cancer of the 


a new color film, produced by 
tioms, Ine 
esophagus, stomach aind intestines lt will be 
widely used to train medical personnel in recog 
nizing certain common distress signals of the 
disease as well as explain complex diagnosti 
tests used for detection 

Stomach cancer, a particularly difheult diag 
nostic problem, kills 40,000 persons annually 
At least half of these could be saved by early 
treatment The film shows that 55° of all 
stomach cancer cases also demonstrate an anemu 
condition, 60 have small amounts of blood 
in the faces, 70 have a disturbance of gastric 
pulces All these sv mptome the him shows, com 
bined with \-ray and microscopic tests, can re 
veal 95 of stomach cancer cases 
Cancer of the esophagus sufferers usually 
complain of difficulty in swallowing, the film 
demonstrates. It points out that both stomach 
and esophagus cancer are usually found in eld 
erly men 

The 30-minute motion picture also demon 
strates diagnostic tests for cancerous small and 
large intestines 

This is the third of a series of six films Audio 
is produc ing for the American Cancer Society 
The first in the series, Cancer: The Problem o/ 
Early Diagnosis was awarded first prize in the 
Division of Medical and Scientific Films by the 
International Exhibit of Cinematographic Arts 
in Venice last year 

Cancer of the Stomach, Esophagus and Intes 
tines will be available for purchase from the ACS 
(for $138.28) or may be borrowed free of charge 
from state health departments or cancer socie 


ties 


Reports from Two National Sponsors 


Supplement Feature on Traffic Safety 


® The American Transit Association notes with 
great interest’ our important feature of last 
month on trafhe safety films and the inclusior 
of the ATA film /t's Wanton Murder. The other 
ATA motion picture Driven to Aill 


reviewed in thes pa 


previously 
ges) might also have been 
included in our must ser let. Ower L000 
prints of that timely salety oscar winner of 
1948 have been sold im the I Ss. alone 
Stanley Withe. manager of the Public Edu 
cation Department at the Aetna Life Affiliated 
Companies, (whose excellent films were not men 
tioned! calle your attention to such Aetna sub 
jects as Live and Let Live and some of the other 
nineteen subjects in the motion picture bureau 
it moves us to the thought that this merits a 
special article on Aetna’s widespread service ac 
tivity in thie vital held 11.SO0.000 are esti 


mated to have seen Aetna’s films this past year 


In production on Hotpoint’s new film. 


Hotpoint’s New “Miracle of the Rainbow” 


Sponsor Hotpoint, Line 
Tithe: Miracle of the Rainbow, 20 min., color 
Produced by Atlas Film Corporation 
® The new and revolutionary new clothes dryer 
of Hotpoint, Inc. was unveiled at the annual 
sales meeting of this well-known national appli 
ance manufacturer in late November. The in 
treductory vehicle was Atlas’ new sound and 
color interpretation, appropriately titled Miracle 
of the Rainhou 
This colorful piece was greeted with enthu 
siasm by the dealers and consumers should feel 
the same way about it. The otherwise dull tech 
nical facts (to all except Hotpoint sales repre 
sentatives) are set in the pleasant background 
The family 
without a clothes dryer gets introduced to the 


of an entertaining little plot story 


advantages of having one and the one to have 
is, naturally, the new Hotpoint dryer 

Color is brilliant and faithful and picture 
well cast to its combination purpose of increas 
ing dealer and consumer sales participation 


Sales Facts About Quality Luggage 


Sponsor: Amelia Earhart Luggage 

Title: There Is A Difference, 28 min., color, 
produced by Campus Film Productions 

® Leading 

Earhart Luggage during the fall season has been 

a new film, There Is A Difference 


in this case being the company's quality story 


promotional gimmick of Amelia 


“Difference” 


generally of higher grade and more expensive 
than competing lines. The picture has told it 
convineingly enough to spark heavy sales for 
Amelia Earhart Luggage during the fall mar- 
riage and back-to-school seasons and is now at 
work on winter travel promotion 

Aside from its use as a straight sales film 
through showings in leading department stores 
and specialty shops, There Is A Difference will 
ilso be used as a training device for retail sales- 
people, and, in some cases, as an aid in opening 
up new outlets for the Amelia Earhart line 

Though not a factory tour in the ordinary 
sense, the picture shows how Miss Earhart worked 
out the basic design for her cases, and how this 
design is being used in the company’s latest 
models of luggage. It shows testing procedures 
which explain the differences between Earhart 
and other types of bags. For its women shopper 
audiences there are fashions by Fileol and Ceil 


Chapman shown in conjunction with displays 





pat ANT NEW PICTLRES are 


( lear W ater 


| water supply 


cucet 


Putman Publishing Company Issues 


Sequel to “The Radar of Selling” 


“ peeetbeaee 


‘ 
Tith 
Ka 


DuPont Presents Colorful Production 
on Textiles in “Close Up of Nylon” 


Spotieaor 


Tithe: ¢ 


One customer stepped mt the counter and 


ld the clerk that vlon underwear was not for 


fim the eu eT tow het Another cus 
er a tew teet away rdered A complete set 
mlertul im the hot weather’ 

This probles mM presented i new obo 
Close Up O81 Nyle has been much too 
nim sores across the country ever simnce 

on was introduced. It is the principal rea 


why dul nt hee sponseore ad the hin to ex 


British Foundry Trade Journal Lauds 
Malleable Iron’s “Moving World” 


® One of the finest tributes paid business hims 
in recent months is contaimed thee review we 
reprint from the British Foundry Trade Journal 
on the Technicelor motion picture This Moving 
W orld, produced for the Malleable Lror Found 
ers Society of Cleweland by Roland Reed 

This fuil length propaganda him wu glorious 
Technicolor.” shown by courtesy of Col. Holmes 
of the U.S.A. Military Supply Board, to the 
gathering of Midland irenfounders on Septem 
ber 27. was made by a Hollywood anit (Roland 
Reed Productions) for the United States Malle 
able Founder's Society It aime impress on 
the general public the significant part played by 
malleable castings in their everyday life—and it 
does just that! 


It gives alternate glimpses of foundry and ma 


chine shop produc tion balanced against shots of 


the castings in their service applications in a 
dozen fhelds 

The changes of scene are linked by a commen 
tary in forceful ‘American sales key, which vet 
withall is easily understood by a layman 
Throughout the half hour or so of show ing the 
viewer is never allowed to escape for one mo 
ment the conclusion that Malleable has some 
thing the others haven't got 

The dynamic enthusiasm with which this is 
put across is really infectious. Diagram and 
solid photography are ingled with dramatic 
ind penetrating ¢ flect-—even the ' upline ated mi 
crostructural changes of the annealing process 
are made palatable. A tensile test so realisti 
ally put over that one flinches automatically as 
the specimen breaks There gainsaying 
that all the arts of smera we music and 
color have been brought to bear in telling fash 
ion to de just what was intended nake a yen 
eral-pul lic audience malleable conscious 

The showing f the hil has special signih 
cance today when the Counc { lronfounders 
Association has just announced the iminent 
launching of a publicity designed to 
ake our own publi nsc hous No 


better way than such a could be found 


PrcTurne STORY: as Sarra o } rew hlms ta 
ies for Cleveland s Sou iy Sauings Wal 
} Veade sianding Griswold-F shle 
eo. and D. lames Pr ol the Society 


newt io camera mere ' ‘ fo supervise 


Harry F. Lange. Sarra director, with script 
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Association Revises Film Story 
of Rail Steel Bar to Continue Use BtsINESS SCR 








Sponsor: Rail Steel Bar Association A a 
Title Rail Stee n the W 


wid of Teday 


® “Mate and national awards to oul ART DIRECTORS ON STUDIO TOUR 
® After two years of yeoman service, the Rail 
Steel Bar Association's film Rail Steel in the standing business films; good publi 
World of Today (produced by Campus Film relations by business studios marked 
Productions! is now in the process of revision the “Camera” news of the month. The 
Although never a big promotion in terms of 


pictures tell the story of two outstand 
volume 20 prints have been distributed by ing events that made timely copy 
Modern Talking Picture Service) Kail Steel 
has made an impressive record im terms of ac y 
complishment. Designed principally for show CLOSED BOOK” WINS AWARD 
ng to highway and bridge engineers, state gov 
ernment engineering groups and civil engineer 
ng associations, the film has been a major fac 
tor im the decisions of state engineers to revise 
specifications in favor of using rail steel. Some 
1) states now permit rail steel in bridge cor 
struction (and one state-—-California—even re ‘s Ant Dinecrors Ciurn (of Detroit) member 
quires it in certain instances! while only four , Clement V ianueva of J. Walter Thompson Co.., 
permitted its use a few years ago ' and Otho Ball of The Jam Handy Organiza 
Five days after one member of the associa tion, at the buffet table during the Directors 
tion, Sweet's Steel Company, had televised ut ke recent tour of the Organization's facilities 
ver \ PTZ in Philade phia 
A large oil company phoned requesting 
prices of rail steel high bond deformations illus 
trated in the film 
The Philadelphia Navy Yard arranged & 
show ute LOO employes 


Fanw Boreat Instmance COMPANIES 
president Vurray D. Lincoln right) 
receives the Ohio State Satety Council 
(uistandin {chievement Award for 
1950" trom H. G. Hays (leit general 

er of the Counam fward was 


pen for the organization « new satety * se 
Paemrene Guests at “Closed Book” showing in 


eluded (1. tor.) W.G. Strickladen, city fire chiel: 
u“ Maing Picture Productions | ne T he Wr 


filen { Closed Bool produced by 


Lincoln; Perry Green, board chairman of 
award was made at the him's recen the Companies; and Col. George Vingle, direc 
premiere u Columbus. Ohio tor of the Ohio State Highway Patrol 


Scenes at the Colambus. Ohio World Premiere of “A Closed Book 
Campus revises Rail Steel Bar film 


An industrial firm telephoned for prices 
on carload lots 
An architectural concern bought a copy 
for their own use 
And dozens of other groups requested 
«cTreenings for their members 
Although primarily a straightforward indus 
trial file « xplaining what rail steel bars are and 
how they are used, Rail Steel has an histori 
il sequence explaining how the industry, ones 
thought of as glorified junk dealers, began and 
has prospered Rail steel bars are, in a sense 
second hand goods, discarded rails replaced by 
new on the nation’s railroad system But the 
essential metal itself i« as useful as when it was 
first produced Fifty million tons a vear are re 
rolled for use on bridges, buildings and other 
structures where the finest high carbon, ductile 


is required @ 


and resilient steel 
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\u anir uiveis 


the Neat ' 


rBVit COMPLETE, PACKAGED audiovisual 

4 Hetier “Mofes rog | the Nationa 
Nae ti » (NARGLS 

“ inet | thw 

can Trad 

grar opera 

sults that NANG, 


tig nal re 
med by Rose 
nai 26, rocers 
pamrciatior 
are repeat 


) show 


AL DIO-VISLAI 


METHODS IN TRAINING 


National Association of Retail Grocers 
Presents a Prize A-V Training Package 


PROGRAM ENTERS SECOND YEAR AFTER SUCCESSFUL FIRST SERIES 


ms. achools, vocational educaliion im 


olesalers, othet fganizatiome and 
a compiete oat of SIH) for the 
{ swen T hie im ludes 


package 
" ove jor and sound slidehime, each rus 


20) book 


ning approximately 25 minutes t 


leta with each him (1,400 booklets im all), repr 


ducing each slide with the narrative opposite 
each, for further study and reference one 
instructional manual and Moderator's 
Lunde for each film: id 


and publicity, and (« 


tn phete 
sugge sted news releases 
suggested prom tional 


pieces 


SPRIES OFF SEVEN 


MostTuty Meerines 

Thee presentation of the Better Mores Progra 
calle for a series of meetings, cach taking up a 
oprere afte problem or phase ot operation by hin 
and round table. The meetings are conducted by 
local and state grocers associations, educational 


groups, wholesalers of other organizations 
Lith up-to-date material in the retail grocery 
held had been available The clases of voca 
tional schools.were few and scattered, often iv 
sufheient for demands from their own territories 
Asoc iations hoping to set up their own classes 
found littl instructional or source data 
NARGCULS was providing men bers with mer 
handising aids, material for personnel training 
andl engineer-drawn store layout and remodeling 


“rvs but it wae felt that ar verall pilar 


cected 1 


was 
reach the entire held of independent 
retail grocers quickly and at eflectivel 


Mone Tuan 0) Reva 


Meiweenrs 

I he probe was capectally pertinent 
NARGUS and ite GOO affiliated local and «tat 
paeciations because its nembershiy ncluded 
re thar whi i the Siu ndepende its 
perate Vl 1 n f all retail food « 


ducts 


NARGLS 


news that ranges from less than $70,000 to $22 


000.000 under one roof retailer 


Some belong to 
owned cooperatives or voluntary groups thers 
are entirely independent. Some are cash opera 
tions; some are self-service, in whole or im part 

Extensive research to determine the best way 
to improve the eficiency and business of all these 
forms of store operation, and to benefit the con 
sumer as well, brought the decision to create a 
«ties of complete programs, built ar vuund color 
snd sound slidehims 


To adhere to the NARGUS pe 


ng an objective, educational and service pro 


licy of provid 


zram, mention of the sponsor is limited to an 
pening frame and the closing frame, plus a 
full-page advertisement on the inside back cover 
{ the “him-in-print” booklet accompanying his 
Sy nsored production 

CINE PRODUCER ron THE ENTIRE SERIES 


At Dallas Jones Productions, which set up the 
program and is making the films, it was noted 
that each script is completed before it ts sub 
nitted to the prospective «sponsor, The sponsor 
ship of Your Bakery Department, first of the new 
series, had been established months before its 
release in September, but in several instances the 
sponsor has not been determined until a few 
days before the start of production 
Jones 
explained control of the content is retained by 
NARGUS and the producer, in the 


overall training plan 


By completing the script in advance 
interest of the 


The stores for film productior were selected 
according to adaptability to the particular sub 
rect Mrs Kiefer said Thus a siore which 
had done an outstanding job of design and equip 
ment was pi ked for the filming { the Desigen 
lor Selling. A store that had made exceptional 
use of effective advertising was the locale for 
fdvertising for Selling 

Three films of the seven in the 1950-51 pro 


gram have been completed Your Bakery De 


PERSONNEL FOR SELLING s on selection and 


raining as well as customer relations 


i7Aiclais? 


FAIR WA 
SECURITY 
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Your Grocery DerartTMentT” shows retailers 


how to achieve maximum total volume sales 


partment spe nsored by the American Bakers 
Association, September release, on building prof 
its through quality, variety, freshness, arrange 
ment, display and promotion; Shou manship jor 
Selling (Quaker Oats Company October release, 
m the subject of making the store stand out from 
ompetition, attracting more customers and build 
ing bigger sales and profit; and Advertising for 


Selling. Libby. McNeill & Libby 


lease, showing how to use proven methods of 


November re 


advertising t build store trafhe and sales volume 
Four New Firms Announcep For 1951 


The titles of the four films to come im the 
second series, and their scheduled release months 
sre: Food Store E ficiency. for February, on stock 
handling and check-out: Public Relations March 

Food Store Management, April; and 
May release. for training in the han 
miscellaneous products, among them the 
department and household wares 
ors of these four films have not yet beer 
ounced 
The 1949.50 serves, in the chronological order 
{ presentation, and their sponsors, were 
Design for Selling, Hussmann Refrigeration 
Inc.. on store design, lighting, equipment, layout, 
und departmentalization: Strategy for Selling 
H. J. Heinz ompany, on location, arrangement 
and display of stock; Personnel for Selling, Kel 
ogg 's Cereals, on selection and training, customer 
Your Gro 


MeNeill & Libby. on 


balanced 


relations and personal salesmanship 
cery Department, Libby 
balanced departmental 


sales and maximum total volume Your Meat 


inventories 


Department, Swift & Company, on proper dis 
plays accurate pricing and records, and sales 
manship; Your Produce Department, California 
Fruit Growers Exchange, on product variety, 
juality, fair and plain pricing, and selling dis 
plays; and Your Dairy Department, Kraft Foods 
Company, on display, variety, quality, pre-pack 
aging, and promotions 

The package program Was developed to help 
store operators and staffs meet today's highly 


competitive conditions with specialized training 


FAVORABLE COMMENTS FROM SPONSORS 


Illustrative of the public-spirited sponsors 
gratification over the success of the program are 
statements made to Business Screen by executives 
of Libby, McNeill & Libby, and Swift & Company. 

We were so well pleased with the results last 


i CONTINUED ON PAGE PORTY-EICHT } 
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AUDIO-VISUAL METHODSs IN TRAINING — Il 


Dealers and Consumers Share Slidefilms of 
: the National Retail Furniture Association 


SPONSORED PROGRAM ENTERS THIRD PHASE WITH NEW TITLES 


full potentials of the business film are 


Si IS MORE than believing, when the 

brought to bear upon problems of retail 
selling. Seeing then becomes convincing. The 
salesman, convinced of the worth of proven sales 
techniques when demonstrated in action on the 
screen, invariably produces equally convincing 
figures in the profit column for the boss. The 
rapidly lengthening bibliography of retail sales 
success stories at the company level is abundant 
testimony to the power ef this vehicle of idea 
ommunication. How the sizable returns to mem 
bers of an organization of retailers has prompted 
its widening use of audio-visual sales training 
files is illustrated in the expenence of the Na 


tional Retail Furniture Association 
Trump Stack or Procram Comune Lp 

A new series of retail training slidefilms, all 
sponsored, ts emerging as the third stage of the 
ssociation s program following the reception 
accorded The Inside Story 5mm color and 
sound pt «duction rele ane d early this year i The 
first stage had been a slidehim package for deal 
ers and salesmen; the second package program 
televised, was directed toward the 


nes a film to bx sponsored byw DuPont 


Turns Osuxosn ( Worse Srore built customer 


goodwill with community film showings 





A SERVICE ...FOR MEN'S AND 
WOMEN’S CLUBS... Winsebopoiand 
Color Slides With Sound for Homemakers 
List of available color slides trom Lemmerow s furniture store 
|. The Connecting &. Styles in Fleer Coverings 


s bey imgortan Rack erases qualities petterts 
. note 00 0 fountalnn for 


for precteam) everyday rem den 
rene 


8 Coler Balance 


Practica! rules for achieving 
4 baenes \h remem anttong 


8. Ferniture Balance 


D0 ramen progeny 


eee 














with the tithe From Start to Finish. Whereas the 
Masonite sponsored The Inside Story concen- 
trated upon Masonite’s hardboard and basic 
onstruction, From Start to Finish, 35-sound 
black-and-white, concerns the exterior appear- 


ame of furniture pieces 


New Prerurne on Woop Frxisnine 

DuPont had had a black and white subject, 
The Fine Art of Wood Finishing, produced by 
Calvin, with sound dubbed on record. From 
this beginning a new picture is to be made, em 
phasizing DuPont's Dulux and Duco finishes 
and the DuPont label. Vogue-Wright is expected 
to be the producer, as it was for the preceding 
subjects. Cooperating with Carl J 
NRFA's merchandising division manager, is 
Whitney Robertson of DuPont 

\ completed subject, Furniture Futures, with 
the subtitle, Looking Back So That You Can 
"lan Ahead, tells retail staff and public what 
happens to the consumer dollar when it goes 
into the purchase of furniture 

The distribution policy adopted for the new 


Dueser, 


sponsored series is aimed toward reaching maxi- 
mum worthwhile audiences by limiting prints to 
retailers and schools which bought the two 
earlier packaged programs 

When The Inside Story got under way. no 
tees were sent to the 1.200 furniture retailers 
already participating in the visual program that 
the Masonite film was available to them without 
cost but only if they ordered it. Thus the asso- 
ciation made certain that the production would 
The Mason 
ite Corporation also advised the 1,200 that 
product samples and tie-in literature could be 
had on order, 


go to those pre sold on the project 


24.000 FUnSITURE SALESMEN SEE FiLom 

This plan assured the sponsor he had the ac- 
tive interest of 24,000 furniture salesmen (based 
on an average of 20 salesmen per store) and 
that they knew how to project the film most 
udvantageously. At this date 900 stores have 
ordered The Inside Story. 

Production procedure paralleled that em- 
ployed in the making of the second packaged 


veries. First, two-by-two slides were made and 


working records cut, Test showings were given 
in the New York Bronx before teachers of home 
economics and student groups by Rosanne Em 
hberson, educational consultant, who had collabo 
rated on the script with Dueser and Richard 
Nostka, director of store modernization. Brad 
Williams of Masonite cooperated, Reactions were 
studied and revisions made and rechecked before 
he film was completed 

NRFA, which has as members 9,000 of the 
better-class retail furniture stores, with From 
Start to Finish is bringing out its seventeenth re- 
| CONCLUDED ON PACE THIRTY FOLLOWING } 
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the 


leader the 


him « prote: ted 


bong the the hetter the inside of 

In all probability the laboratory will have its 
own standards for preparation of the hie for the 
printing operation and « long leader will give 


the laberatery more leeway im imeertting ts own 
identify img marks 

Each separate him can should also be labelled 
White adhesive tape, which may be lettered with 
India ink, will be fownd very convement for this 
One quarter inch tape applied to the edge « { the 
this for 
contents when cans 


Filene should be 
the 


lettered and makes 
the 


are piled ow racked for at: rage 


can may ako be 
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laboratory printing before 
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vw numbered. This is « sper rally smpeortant 


later orders are sent. Attempts to identify 
only of the subject matter 
slwave lead to delave. The 


Make five prints of the 


hime by a@ dem riptvn 


customer who sends a 
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every 
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customer 
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} 
ithe 


identified specs ft« ally It some 


times happens that the tithe 4 a film will be 
while the origmal is 
We have 
lays to elapse while the laboratory searched its 
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fim at 
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worker regards the film as a sul pect for the best 
saible handling im branch of 


distract 
the sub 


technu sl every 


atory operat mn ut oft would be 


attend im any degree to 
ect matter of the 


devel per lo ae 


' were he to 
him itself 
it is the function of 


that 


instance ‘ good “eve 
an image of correct den 
hile note the 
ood quality 
for tech 
tell you 


sity wm de veloped on the net to 


ur tees 


" { the story. Similarly, ae 


watches the «reen closely 


napector 

ical blemishes ten 0 me he ant 
t 

applies ill throweh the labora 


« ditheult for 


instruct ' “ re r toe 


and that 


swhy it s labora 
sub 
root ernie 


role ‘ ‘pr nt 
que ere ! | The 


laboratory endeavors to maintain precise tech- 
nieal control and any instructions should be 
precise and issued by specific tithe and in oum- 
bers of feet or frames. This enable the 
order to be filled in the speediest way 

The matter of a film's ownership sometimes 


leads to complications and delays to the labora- 
The right to duplicate a film can only be 
bestowed by the rightful owner of the film. If 


ownership is transferred of more than one « laim- 


tory 


ant has a right to duplicate from the original, 
it helps to notify the laboratory in advance 


THonoucn Preranation Most Important 


Preparation of the original preprint material 
for processing or duplication would seem fairly 


simple, yet almost any active lab will report 


that this simple subject can become almost fan- 
First, in the matter of 


The film 


outside 


tastically complicated 
riginal materials as yet unprocessed 
marked 


with the film emulsion designation and number, 


can should be clearly on the 


exposure, length and all other data 


M any 


which contain 


pertinent 


systematic producers have log sheets’ 


space for ca h pertinent item so 


that accidental omissions are minimized 


This article hasn't space to go into the matter 


of density and gamma requirements with cor 


responding processing procedure, for 
track, but the 


himeelf with the 


various 
forms of picture 
should 
requirements match own procedure 
The staff of any good 
should be glad to consult with the producer in 
these 


and producer 


familiarize labortory 
which his 


technical laboratory 


sxdvance on any of points, since a good, 

hrm knowledge of what is wanted in 

a help to the lab and client both 
On all “takes” 


test strip should be 


advance is 


which are to be processed, a 
neluded at the beginning 
or end of the film, exposed under the same con 
ditions as the remainder. A 
film this test 
helpful to the lab in locating it in the 
To be effective 


less than two 


mark in the 
take is 
darkroom 
should 
The test px 
track is to be 
that the 


punct 
between and the regular 
this test 


feet long 


portion not be 


rthon 1 par 


ticularly desirable where sound 


processed It is alse in portant log 


sheet or other indication 


show plainly whether 
af end of the 
best fac ilities of 


the test is located at the beginning 
him. Only 
the lab be 


in this way can the 


utilized 


Tnese Precautions Avow Sproact 


It hardly seems necessary to 


out that 
ontaining exposed and undeveloped film 


point 
ans 
should be taped up all around the edges Simply 
ng the film in black paper and running a 

tle strip of tape cx iround the 
Seal the edges of the can thoroughly 


an indication of the cx nts. If film 


Sew Ise 


can is 
not enough 


is sent 


na amera magazin un crosswise 


strips of 
across the cover indix 
tains the exposed fils 

Om edited 


splice es are 


layne ating which part con 
finished file ? ° eure 
I he tory 


| 


that the 


we il made 


motion 
generally ! ine with 
thar projector 
made hces langerous A 
ty pe oft 


weture printer I« 


D> 
loser tolerances 


ind 


oless 


carelessly 


onal sreful 


nment and carefully 


“aying in 
tment 
t nfortunatels 


l. shrunker 


evet 


material 
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him will endanger the whole printing operation 
Because of the close tolerances to which labora- 
tory printing machinery should be kept in order 
to give good, steady prints, good results cannot 
be expected from original preprint material 
which is so old or shrunken that the perforation 
pitch is seriously affected. A simple shrinkage 
gauge is available for measurement of this. Some 
times, by careful handling. a laboratory can work 
wonders in coaxing a film through the printer, 
but this operation usually has to be done at the 
responsibility of the customer and is not com 
patible with the usual demand for speed 

When separate sound tracks are sent in for 
making combined prints in synchronization with 
a picture careful attention should be paid to 
the “start mark 
simplest way to establish this is to place a punch 
When these 


two punch marks are placed together in print 


on each component film. The 
mark in the leader of each him 


ing, this establishes the relationship of the sound 
track to the picture. The customer, in establish- 
ing these marks, may elect to place them in 


“dead svn “straight across” of “editorial” 
sv re All these terms mean the same thing 
that the sound track is exactly opposite the pix 
ture at any given frame 

Or, the customer may establish his identify 
ing marks as “projector syn “advanced 
svi in which case the sound track is already 
advanced 26 frames ahead of the corresponding 
picture at any given pont 

Whichever method is used, it is only neces 
sary that the lab know with certainty which 
system is designated. It is a good precaution to 
establish syne marks on the leaders both at the 
This makes for 


beginning and end of the him 


more efhoent lab handling 


Exp Use or Sounp Track IMPORTANT 
In connection with the processing of film sound 
tracks, the final use to which the track is to be 
put should be specified for best results. Black 
and white tracks for printing in combination with 
color originals are processed differently than 
tracks which are to be used for straight “play 

back” or for mixing 
Careless editing of the original the leaving 
of crayon marks, 
all act to hold up the normal progress of the 


ym of various tapes, sti kers of 


film through the laboratory. Film can be hand 
leaned, tapes and stickers can be picked off 
und various kinds of damage repaired at labor 
charges which might have been unnecessary had 
And, of 


course, the original preprint material is never 


proper care been used at the sources 
run through a projector! Laboratories spend 
time and research on the ce velopment of printing 
machinery which will duplicate accurately every 
detail of the original. Unfortunately, this in 
cludes scratches too! 

The best method of editing an original pic 
ture in lOmum. is to do the cutting and splicing 

s work print. These can be made by any 
laboratory in black and white or in color kdge 

nbermine the original and work print to cor 
respond is a great time saver when it comes to 
the work 
print This is most effectively done in the lab 


ratory bw the edge numberu 


the final matching of the original to 


na hine whi h 
car } s clear legible number every foot 


ther m base  emulsior side f the film 


CONTINC ED oN Pact POR y FOUR 


NUMBER &8® «+ VOLUME I1 ¢ 19580 


Straight Talk About 
Pension Programs 


FOUR COMPANIES SAY IT WITH FILMS 


® Pensions and group insurance, now as im 
portant bargaining points in labor contract ne 
gotiations as wages and hours, are a standard 
fixture in most corporations’ relations with em 
ployes. But selling the typical plan, which often 
calls for employe voluntary contributions, has 
not been as easy as it should be 

Four companies in diverse industries have 
used screen communication this fall to convince 
their employes that a hen tomorrow is better 
than an egg today, and reported results show 
that it's just as important how you tell them 
as what you tell them 

The four pension and group insurance films 
all produced by Pathescope Productions, are at 
titude forming in full essence rather than visual 
presentation of statistics. In each case the job 
has been to “pre sell” or “advertise” the pension 
plan so effectively that employes will more 
readily accept and study statistical folders and 


booklets setting forth the plan in detail 


Sronsons Use Varying TecHNniours 


The Ethyl Corporation, in a semi-animated 
motion picture The Future ls What You Make 
It, introduced an emotional appeal into the com 
pany's contributory retirement program which 
caused much greater acceptance than previously 
used booklets, talks and posters 

The General Electric Company, introducing a 
revised pension plan with increased benefits 
used a semi-animated film, 4 Story To Remem 
her 

Doubleday & Co. Ine 


matic sound slidehim 


presented an auto- 
{ Bargain In Protection, 
to introduce a new group insurance plan for the 
first time It has been so successful that 99% 
of Doubleday employes have now enrolled 

Partnership For The Future, General Foods’ 
sound slidefilm story, explained GF’s program, 
now over 16 years old and one of the first such 
pension and group insurance plans in the coun 
try 


Fiu.ms Ane Onty Morivatine Factor 


Techniques in each of the films vary-—Ethyl 
and Gt are semt-animated clide-motion pictures, 
Doubleday uses a fresh combination-—-unusual 
color and stick 
drawings but the basis of emotional approac h 


and effective in films—of water 
is similar im eae h cam 

All presume that the him i not to be shown 
as the final convincer, but to motivate an a 
ceptlanc of the idea for a later closing of the 
proposition after study and discussion. All strive 
for authenticity of language and thought, ap 
peal if understandable terms to the basic de 
sires of all people life and limb, job security 
ind happiness 

The four films make a special eflort to avoid 
giving the impression of “selling a bill of goods 
oks for the 


when one GE man in the film who lo 


CASE 
HISTORIES 


catch, says “Yeah, but what does the company 
get out of this deal?”, the film frankly explains 
GE's own self interest in terms of satished em- 
ployes, reduction of absenteeism, increased eff 
crency 

Ethyl! and GE 


modern production techniques can move fast to 


Two of the filme show how 
get the story on the screen when it is needed 
tach was completed to meet urgent manage- 
ment demand in six weeks. This is an important 
oonsideration in these days when attitudes can 
change, or be changed, quickly and decisively. 


Institute-Sponsored Motion Picture 
Tells Paper Product Uses for Health 


Sponsor: Paper Cup & Container Institute, Inc. 


rc 


Title: Safe Service, 15 min., b. & w. produced 
by the William J. Ganz Company. 


*® Throughout the country civic departments of 
health have established food handlers’ training 
schools to teach restaurant workers how to store 
and prepare food and wash dishes under ap- 
Various films have 
appeared that serve as training aids for these 


proved sanitary conditions 


schools, but none had been prepared to show 
the correct use of paper cups and plates until 
Safe Service was introduced recently 

The new film, a comedy of errors, presents 
a wacky situation in which complaining cus 
tomer, Mr. Featherstone, is transformed into a 
counterman while the man behind the counter 
steps into Featherstone’s role and heckles him 
on his handling of paper cups and containers, 

Saje Service, an unpretentious little film, will 
probably get its point across to its intended 
audien er very eflectively 

Distribution is being handled by the Institute 
of Visual Training. Prints are $25 each. 
Fooo Hanpiens get vivid lessons in paper prod 
ucts usage in the film “Safe Service.” 





Visualizing the furniture Field: A RULSINESS CHEEN FIELD REPORT ON RECENT INSURANCE FILMS 


Increasing Interest in Life Insurance 


THE NEW YORK LIFE INSURANCE COMPANY BRINGS 
AGENTS TWO-POLD PROGRAM FOR BETTER SELLING 


RECENT SATIONS ss aVEYS be rganizations Wade Dollars has been tremendous 


Managers 
uteide the life imeurance mdustry show 


have reported that some agents have requested 


that market potentialities for business life screenings again and again. One factor brought 


meurance are very great, but that comparatively ut im the film i« that if an actor car present the 
done to lap the exmiing o arket problem and handle objections as smoothly 
ev. directed to 12.000 wholesalers and this one 


as 
does, profesmonal agents, with much 
snufacturers, disclosed that 6 of experience, should be able to do even better 
had never been solscrted tor busmess 


Agents have also appreciated the opportunity of 
neurame Cot the | who had been “asked nor ing thermmsaelves on the j rb I 


® convince 
however ) had bought. This makes sgents that versatility is one of the keys to suc 
that mest « panies have not been oeas, the chief characters in both Strictly Busi 
ut that of those companies who had ness and last year's Tailor Made Dollars ‘on 
ut of 4 had been sold personal program selling) were played by the 
meidering thie and other similar surveys same actors 
he New York Life Insurance ¢ ompany i active 
moting greater interest im the sale 1 tenes To Exact His Own Speciatry 
When the first New York Life film was early 
in 1949 last year, company ofhcials knew that 
after LO4 years in the business their better agents 
could be taught little about life insurance selling 
And at the same time, they realized that they 
knew very little about the motion picture busi 
ness, With this firmly in mind, New York Life's 
Field Training and Sales Promotion Divisions 
undertook the joint project of responsibility for 
determining the right sales approach in the film 
snd insuring that technical material was correct 
Beyond this point, responsibility for all motion 
picture aspects was left completely the hands 
f the producer 
The resulting hims were produced under the 
most constructive and satisfying client-producer 
Rah Tins ane *~ nae relationshiy _ With all interested parties fully in 
xcoord, Andrew H. Thomson, New York Life's 
Director of Sales Promotion, was designated by 
the Company to be responsible for production of 
ine poets. It is now the films with the necessary authority to repre 
training film. Strictly sent the Company at the studios during the actual 
ver the country shooting 
duced by Wilding Picture 
d tthe n life imsurance 
sponsored by New York Life 
or Made D s, introduced last 


wee writter the actual sales 


Tue Reser Is Berrer Pictures 
The company is convinced that because of this 
ompletely harmonious arrangement of each 
party being confident that the other knew his 


wn business, better films resulted, all time dead 
| selling trues i insurance with 


hasis what to do” and “what ; 
: Sraictty Business” shows the 
rather thar what to know Basis 


ing husiness jorms of lile insurance 
pt was a questionnaire sent to 350 of 


rh Life genta meat successful im 
duction From the replies, bottled 
answer,.a him was developed 


in favor of actual 
aryet Ma 


Ane 


ne sale of partner 

ghiuomer of an idea 

+ olf a hardware 

1s as and they are 

Fred Davis. But by 

riaht words at the 
}* wre phrases 


everyone « satistac 


the earlier Tailor 
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lines and production commitments met 


promptly and a lasting good relationship has 
been established 


were 


New York Life's tw 
that they are devoted entirely to the practical as 


hims are noteworthy in 


pects of life insurance selling 


rather than on 
this $5 bilhhon 
charts 
and will 
with 


ipal sales training motivator 


background material. Previously 
had 


graphs and other 


company used brochures. classes, 


training methods 
continue t ther 
the him as a prin 


While it is iv 


directly t ne of 


use but im conjunction 
sabes results 
the 
tes a marked increase in the number 


attribute 


prernma Dobe t« 


many training devices 


‘ ompany n 
of agents using New York Life's system of per 
sonal program selling since Tailor Made Dollars 


went into use, and sales of business life insurance 


have greatly increased just in the few short 


months since Strictly Business was introduced 


A New John Hancock Picture 
Renews “Faith in Our Future” 


ohn Hane 


Sponsor J 


{ 


ock Mutual Life Insuran 
Tithe: Faith in Our Future, 15 min., color pre 
Alan F. Lydiard 


within « commuting 


Hancock Village 


vim 


duced by 
* 


Boston 


lax ated assy 


distance of 
a housing develo 
; homes 


ment of is represented as a present 


day counterpart of the old New England village 


w here and children 
Much of 


 “~T pion 


neighborliness was a virtue 
nurtured on thrift 


hiim's fo 


operative 


were 
the 
ot 


and diligence 
lage i giver ver to a 


hiving m the the war 


that 


village 


activities have sprung the 


as the 


up commu 


ventures, such 


1 the 


Cooperative Nursery 


modern shopping center 

najor showings of Faith In Our Future 
the Johr Hancock Hall 
9.000 home ofhce members as guests The film 


the John Hancock 


the country for group 


were 


with more than 


was ther ade available to 


field forces throughout 


showings their communities 


Arrangements are now being made for distri 


to imdustrial banks, in 


schools 


firms, utilities 


amd «trust 
clubs 


Our 


companies colleges 
rviue 


Faith Ir 


rot graphic 


Future is 
vhs 


200) 


available from the 
Hancock Mutual 
Street, 


Bureau J. 
Insurance 


l Mass 


ompany lerkeley 


THOMAS NARRATES the iv 


lerestin 


b illage noted above 
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Metropolitan Life Adapts TV 
Program Into Annual Report Film 


Sponsor Metropolitan Life Insurance 
Looks Like 


produced by Time 


New sucek 


Title 


min 


Insurance wu 


Inc.. March 


at 

color 
of Time 

® The film was developed from 

week's weekly TV 


the magazine s 


News 


when 


of 


winter 


«othe 
programs last 
interviewed 
Metropolitan's president, LeRoy A. Lincoln. Mr 
Lim all Metro 
politar employes and other groups see the pro 
hirm 


identical 


editorial beard 


olin became interested in having 


gram, or a version of it. The motion 


the TV 


later produced as the company's second excur 


ture, almost with show 


was 


sion into films for annual reports 
in Open Book 


the first being 
1947 
Metropolitan has a special reason for using 
With some 45,000 employes 


and 33.000.000 policy holders it would be physi 


Pages From in 


im in ite report 


cally 


for the 


impossible and economically impractica 


ompany to undertake a personal report 


from its ofhcers t 


its employes or shareholder 


it i @ mutual 


company Moreover. there ib 


much evidence that an elaborate presentation o 


by 
poli vholders because of the enormous « X pens 
that would be involved 


its annual report is positively not desired 


But 


report to 


him 
all 
available to policyholder 


through it is possible to show th 
to make i 
all of 


him at 


almost 


employes and 


groups whon 


borrow the 30 


than 


are invited to 
More WO such groups have 
it thus far, in addition to all of 


minute mm 


charge seen 
Metro 


almost 
politan’s 45,000 employes 


"The Shadow of a Pioneer” 
ls Tale of American Enterprise 


Kevat me 


Shadou 


Sponsor 
I itle The 
duced by 


Sines 


Steel & Wire Co 


ard 


ya Piones r 
Ver 
stirring 


the 


Frances and C. I 


. firet we saw this saga 


an 4 


results they 


the 


inventive labors and 
brought i 
and 


for 


terms of better livis 
of Kevatone 


multitudes of 


ig for mea 


women and better products 


its 
The 


w icte 


farm and home consumers 


Shadou 


held ! 


of a Pioneer has been cast a 


rots 


sudiences 


iclec ast s singe 


12.000 


ry 


receive 


statiot : potential of 


rs ‘ na 


busir leaders 


ined if cellent 
mw the As ‘ . oft lite 


this 


a a doc 
simple Peter 
founder of the 
fence 


pionect it 


and hret inventor 
’ t« 
ult 
und l 


It's 


those who de our 
Venard in 
free of 
from the Venard Or 
By all 


borrow a print for company showing . 


svaten 


spiration t 


duction by Frances the 


mood of 


excepting transportation 


the story available 


cos 


ganization at Peoria 2, Illinois means 


Pioneer Peren SOMMER ts the man whose 


ing 


gat 


s i rled 


im 


thrill 


“Shadow of a Pioneer” 


His Finest Fence-Weavine machine, built in 1889, 
founded a new industry in this land 


Tus 
W ire 


Huce 
Le 


Mopern 


areu 


from 


Piant of Aeystone Steel & 
his little factory 


Bexerimince Born Lanon and farmers by the fruits 


of his ingenuity and enterprise 








SIGHT & SOUND RECEIVES CITATION FOR DISTINGUISHED SERVICES 


Bendix Acquires Victor Factory 
Curtiss Retamns Projector Lines 


Retired School Teacher Serves as 

Merchant Marine Field Spokesman 

© A retired } te ‘ Joseph tal ' gui ‘ mn pecture I e (Cberestoa 

L.. Kochke pleted F n 7 ve ' EON ’ baducatie ej ment of the Arn 
orat ZION 


as Present 


AMES Ww 


Studio Becomes Dealership 
for Sales Training Movie 


Seruing Mang business 
leaders with films that 
get results. 


Wed tbe pleased te sereen 
some of eur tates? preduc 
thems for you. Me obligation 


nitw roen cHicaco 


IT 


HOLLY WwoOoS 


SLIDEFILMS - MOTION PICTURES 
TELEVISION COMMERCIALS 


bicHeLeERGER, secretary of the 
group, im thx Detroit offers of The 
Jam Handy Organizatior 

The citation was given to Handy 
‘In recognition and appreciation of 
a mun marveiousiy matched to an 
age when the tempo of life ims greatly 
aceeberated ne whe has dicey 
ered a way to use ew media 
audirvisual aids & step up the 
processes by which the human mind 
absorbs knowledge ne who has 
made his firm a democratic com 
munity by emploving personnel of 
a bans of alulity, without regard to 
aceidental frames of reference 

(ther civic, religious and educa 
tonal leaders wh have received 
citations fr the African Metho 
dist + pine pal / Church tor dis 
tinguished service incluce Presi 
dent Harry 5. Truman. Mrs. Elea 
nor Roosevelt, Dr. Harry Emerson 


Foadick and Ford Frick 


THE REFERENCE SHELF 


The New Audio-Visual Literature 
No. lL. Tue Hanounc. Repam ann 
STorace oF lomum Fums. Write 
Sales Service Divisior Lastman 
KRodek Con pany Rochester 4, N.Y 
e A publication of special interest 
to hlm libraries 


No. 2. Srorace or l6uum Morron 
Prcrore Fim ow Active Lipraries 
Write Sales Service Division, East 
man Kodak ( ompany, Rochester 4 
@ Practicable information for film 


library personnel 


No. 3. Movie Projectors w Pus 
tic Hien Scwoorts. US. Office of 
Education Pamphlet N 109. Fif 
teen cents. Write Superintendent of 
Public Documents, U.S. Government 
Print ne Office W ashingtor 25, DA 
@ A report by Dr. Seerlev Reid on 
is Statistical study showing 
20.471 «a4 f all 
high schools hav« t 
jectors; that they wn 2/2 
jectors (1.34 machines per hool 
that 53 { the projectors were ac 
quired with tax funds, 47 with 
non-tax funds; and that I of the 
projector ' purchased before 
ow . ' ried 19)-45. 
und 5 
No. 4. 102 Motion Piretures on 
Democracy. Publ ation of the U.S 
Othe f Education Twenty cents 
f Documents 


nting (fh e 


motior 
theme of 


can wa 


es: Tape 
Classroom. Avail 
request tf Minnesota 


Manu iv} Lom 


“t. Paul 6 
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LEADER in slide film recording 
.because RCA VICTOR 


is convinced 
that 
<< 


should 


/ sound as good 
as it looks! 





Your slide film recording requires the same expert care as the 
film itself. RCA Victor —through its 50 years of research and 
experience in the reprociuction of sound and the latest 
electronic techniques—gives you a thoroughly engineered 
record and complete, efficient service in... 


RECORDING PROCESSING PRESSING 


% The most modern sound-reproducing equipment and facilities... 
latest developments in automatic frame-progression recording. 


*% Engineers, specializing in slide film recording, assure the best 
presentation of your slide film story. 


Pure Vinylite plastic records—both standard and microgroove— 
packaged in special slide film shipping cartons when desired. 


An extensive music library service. 


Careful handling and prompt delivery. 


Contact an RCA Victor Custom Record CHICAGO: 445 North Loke Shore Drive HOLLYWOOD: 1016 North Sycamore Avenve 
Sales Studio, Dept. | 2E: Chicago II, ilinois Hollywood 38, California 
Whitehall 4-3215 Hillside 5i71 


custom 


poet Radio Corporation of America 
Write for our Custom Record Brochure today! RCA Victor Division 


NEW YORK: [20 Eost 23rd Street 
New York 10, New York 
ORegon 7-8000 


Read big news about RCA Service Company's 
complete “Film Showing” facilities. See the 
advertisement on another page of this issue! 


NUMBER &@ «+ VOLUME 1! 








In theS 





U. 5. Films to Help Formers 
In Mediterraneon Countries 
The F4A ; t 


firethaned 


"What Are We Fighting For? 
Amwered by Signal Corps Film 
© America's sw boa 


What 


PICTURE PARADE 





NEWS ABOUT FILMS AND PRODUCTION TECHNIQUES 


i Aorea gives @ reason for all 
fight againet 


this end 


cratin peopice t 
a aggression I 
ole and mdustry of America 
biliging to furmesh the spit 
ind supplhes and equip 

creeary t 


keep this cour 


“li other democratw nations 


| repel any aggressor 


bucellent for showime t plant 


iploves mmunity md Oe 

oncernmed 
The Crime 
i Aorea i« available on « loan ba 


sie from local Signal Ofheer head 


group. amet =a threrne 


with the current crim 


suarters, Prints may be pure hased 
from United World Filo, In 
1445 Park Aw New York Ne 


V ork n the near futere 


Land Camera Brings Results 
in Byron's Piston Ring Film 
® The Polaroid Land Camera came 
through in its role as a 
script clerk” at Brnon’s studios in 
Washington, D. ¢ 


if See Cassidy. two -reel commercial 


“super 
in the making 


Kodachrome film just completed for 
the Korren’s Company 1951 sales 


mpaign on Ameri an Hammered 


Piston Ring . 
Before the 


ameras went into 


pmture and sound 
action a still pe 
ture was made at the beginning of 
each important scene. A still also 
was taken at the end of each scene 
photographed out of script se 
ur me 


When a silent close up of 


neert shot was to be by-passed tem 








EST. 


PATHESCOPE PRODUCTIONS 
MOTION PICTURES @ SLIDEFILMS @ TY 
$80 FIFTH AVENUE, NEW 

PLAZA 7.5200 


i914 


yalily 


— 
de pearls 


yoanr 19. N.Y 








(amera sii used n 


See (aamdy 


porarily, a still of the set-up was 
made, registering all details needed 
for scene duplication later, enabling 
the agency representative to 
stills 


produce 
“production daily for the 


sponsor 


Hever Cueck Licurine 


While the cameramen made many 
test shots to check lighting and 
Rodney B. Rad- 


ford, assistant to Byron's president 


Makeup 


makeup, director 


numbered and filed each still 


By ron alec recently delivered 


three 15-minute color training films 
to the Navat Dental 
Bethesda, Md and two 15-minute 
films in color to the 
Navy 


primar ly for 


SCHOOL at 


training 
Boreav or Sutrs, U.S 

The dental films 
training internes, general post-grad- 
uate officers and specialists, are 
Complete Dentures—-Alginate Im- 
pressions, showing the te hniques of 
taking 
Partnal Dentures 


non pressure impressions, 
Bio-mechanics, a 
table clinic demonstration, and 


Introduc- 


tion, emphasizing the importance of 


( om plic ated Exodontia 


good access, unobstructed path of 


exit, and the use of controlled force 


TRAINING FOR SEAMEN PAINTERS 


A new metal surface conditioner 
for ship painting, BuShips Forinula 
L117, is introduced in the two films 
for training seamen painters It is 
designed to convince them that thev 
are being supplied with the best 
Seripts for ] 


ing-—Preparation 


paints »pside Paint 
und Topside 
Painting — Application were written 
in cooperation with a committee 
from the National Security Indus 
trial Association 
Prints of the films ship paint 
ing mav be had on loan from the 
Training Aids Sections of the Naval 
Districts, and prints of the new den 
tistry films will be made available 
to the Training Aids Sections and 


the major naval stations 

NSC Wood Products Section 
Again Honors Horry Lange 
* Harry W 


duction manager, has heer 


LANGE, SARRA’S pro 
named 
for the second year to the executive 
committee f the Wood Products 
Section of the NATIONAL SAFETY 


Counc 
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New Speech Training Series 
Announced by Safety Council 
© Speaking of Safety, a new 
series of six sound slidefhims 
showing supervisors and fore 
men how to address and con 
duct meetings, has been an 
nounced by the National Safety 
Council. The series was pre 
pared under the guidance of 
Dr. Irving J. Lee, School of 
Speech, Northwestern Univer 
sity, Evanston 

The Speaking of Safety series 


was produced for the Council 


Ai 


by Sarra, Inc. under the super 


vision of Joseph Betzer, plan 


4 


ning chief and Harry Lange, in 


wy 
nh 


charge of production 


The Power of Speech first im 


nt 


the series, lists occasions when 


foremen and supervisors may 


t 


be asked to speak and explains 
the difference between a formal 


a 


and a working speech. The pur 


st 
cf 


pos ofa speec h, from the audi 


i} 


ence and spe aker standpoints 1s 


¥ 
zs 


also dsc ussed 


if 
}’ 


Physiological reactions that 
cause stage fright and how to 
overcome them are explained in 
Butterflies in Your Stomach 
while four methods of prepar 
ing a speech, stressing the rec "Sar ONE COMPARISON PROVES BRILLIANT PREMIER 30 
ommended method. are outlined ee AMERICA’S OUTSTANDING PROJECTOR ON 3 COUNTS 
in The Key to Good Speaking 1 better pictures, better sound, quieter run- 
On Your Feet explains what ning! Yes, compare this amazing new projector 
to do physically when making e es with them all—you, too, will discover what 


‘i teachers, clergymen and businessmen are en- 
talk by showing how to stand + 7 
f : thused about 


the purpose movement and : 

} Super screen illumination now gives 30% more 

now to do it effectively, what 

ed » the 3 light for brilliant color projection to larger 

© do with the hands and where audiences— new Dyna-Tone Sound gives studio- * 

to look like fidelity—and micro-mesh gears make this Feature for Feature. ..Your Best Buy! 

Actual speech making is cov 16mm sensation the quietest on the market— 

ered in Now You're Talking bar none! @ BRIGHTER, CLEARER PICTURES thanks to new, faster 

\ bul j " . intermittent—more ethcient shutter and lens 
ecabulary and pasating of @ QUICK, EASY SET-UP . Sieaply lift off lid—no ma- 


chine wo handle or lift owt of case 


Add to these 3 vital advantages such Ampro 

extras as new simplified threading —quick, easy 

speaker s attitude are discussed set-up—centralized lubrication —film-saving 5 @ NEW, SIMPLE THT Handy control knob on op- 

Holding the audience's atten tooth claw —feather-light tension—and you've erator’s side—quickly, accurately centers picture with 
tion, the most difficult test of a got the greatest projector value ever offered! out backlash effects 

Mail coupon now! @ IMPROVED SOUND... re-design places lower reel arm 

good speec h, is illustrated in on housing instead of sound head—eliminates reel 


Ring the Bell, which tells how Complete with 12° Separate Speaker $5§49° disturbances from sound system 
to “break the ice.” and explains and Carrying Case aay 


the value of demonstrations, cee ee eee ween = 
scale models or mock-ups, films, a 

still pictures, graphs, charts and i Ampre Corporation 

diagrams 2835 N. Western Ave., Chicage /6, Mlinois 


; 
Further information on the 


ideas, voice volume and the 


AMPRO CORPORATION | Genero! Precinen Equipment Corp Subediory) | Rush me FREE ilhustrated literature on the new Premier 
availability of this series may Bmm Comeres ond Projectors + Slide Projectors $0 Projector with Dyne-Tose sound. BS-12-50 
be obtained from the National lomm Seund-entiim - Tepe Recorders 
Safety Council, 425 N. Mich 1 


igan Ave., Chicago 11, Ill 


Name 


Address 


City Jone Viale 
71 Major Markets Sons TV 





, sie dchenteaneghcisenhecasielieabsapaiipimenliinimiiadaaadiaadibiniaaaal 
® One of television's key prob 





lems for 195] is indicated in 
vere or tae cy luacated © | MEET SHOW PROBLEMS WITH THE AUDIO-VISUAL PROJECTIONIST’S HANDBOOK 


station construction which now The very complete and graphic two-color guide to projection 


better business film showmanship is The Audio 
markets. Another is making Visual Projectionist’s Handbook. It 
video an economic “buy” for 


equipment and films, etc., as well as 
threading diagrams of standard sound projectors. 
contains step- Order today, at $1.00 per copy, from Business 
by step plans for putting on a good showing, handling Screen, 150 East Superior Street, Chicago 11. 


denies TV to 71 major UL. 5 





advertisers, despite its cost 
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Health Volves of Milk Shown 
in New Bewmen Deiry Film 
OA @ eb ea 


tr 


Handy Uses Underwater Film 
For Swimming Clinic Lesson 
© law 


College Public Relations Leaders 
Study Use of Promotional Films 
© Inidlivati 


; 


Westrex s Foreign Managers 
See New Magnetic Recording 


© Vie \ { 


NY PRODUCTS 


The Latest in Audio-Visual Equipment and Accessories 


Essential Uses of Projectors is 
Stressed for Defeme Era Ahead 
© The high ereential role 


suds wusl aide in W 


played 
chi War 
eyUlpmert : 


» beeng efuctieed by 


ilacturers on the closing months 
eo. Wal 


lagers if f 


cutbacks and metal 


m felt that 


“ert ' 


New Automatic Leader Strip 
wader ary 
~ tate h 


Thi MEN 


SL'OE Fiims 


RE 


Brumberger's 1951 Catalog 


© All steel photographic accessories 


{ the Bac weeecer Company 
N.Y 


lesctifbed’ mm the 


Krookivn 
qaner pany . 
atal ‘” available TT) 


Among products treated are 


Brumberger movie reele and 
reel chests, slice 
at 


hies and 


Darkroon 


viewers 


Safelight paper 


A Ught Fiber Shipping Case 


© A light-weight fiber 
cam lesigned especially tor 
mm) him stripe 


nitreduced by the Cx mipee 


Im 
are illustrated and 
1951 
request 
the 
cane 
and stereo binders 
tact printers 


sales 


shipping 
tran 
has beet 


Corpora 


' { ( biews The case is avail 


ozs tor 16 


.-.-he took her in 
his arms and 
their lips met 


THIS? > 


OR THIS? 


MOTION PicTtTuURES 


Wh AUT 


+ 


Chee 


rrims FoR t¥ 


12 


The 1951 Ampro Premier 
Dyna-Tone Sound a Feature 
Of 1951 Ampro Premier 30 
. lives Tone sound i« te 


improvements featured im the 1951 


of eight 
Ampro Pre r w Howard 
Marx vu 
sales { the 
Chicens 


ot tom 


says 
presxient im charge of 
AmPno CORPORATION 
xiding that a clear range 
peaks from violin to piano 
reach the listener with a hdelity of 
alrnest actual nuswa instrument 
presence 

Noted also are a new electronix 
hook-up 
{ wt 


phher that permits blended simul 


flering a frequency range 


15.000 eyeles; a new am 
taneous us fa men rophone phone 
graph turn-table and sound him; a 
heavier duty speaker for delivery 
ot musi und «=voice reproduction 
with greater capacity and frequency 
Tesprerrise 
Special high 


priced lamps are un 


screen if 


rding to Marx 


explained that the company's engi 


necessary with the new 
lumimation, aces who 
neers hac projected 300) lumens 


from a 


walt lamp 


standard pre-tocused . 


New 12-Pound Record Player 
Introduced by O. J. McClure 


® 0.1. MeCiors 


ix new 


{ Chicago has re 


leased light-weight, many 


purpese 


Weighing only twelve pe 


ord player to the public 
unds, the 
machine plays records of all 
and all sizes, and 


all speeds 


priate for tramouneg rooms 
all auditoriums alike It is 
onverting into a 
ne by merely 

i Vihbwatt 


size 


vatlalvle on 


>wW W ashing 


of quality 
m Deming 


manu 
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Destal Named Chairman of 

NAVA 1951 Sales institute 
* Joun J. Dostrat, field sales 
manager of the Visual Prod 
ucts Section, RCA Victor Divi- 
shor Camden New Jersey, 
was clected chairman of the 
Board of Governors of the 1951 
National Institute for Audio 
Visual Selling at a recent week 
d meeting of the Board at 
iana University, Bl woning 
mana The institute an 
annual 5-day spe ialized train 
y schoo for audio-visual 
dealers, salesmen and film bh 
brary anagers, conducted as a 
[ne e project of the Na 
nal Audio-Visual Association 
d the Audio-Visual Center t 


iverseity 


THeMe 
the 1951 
with the 
do bust 
em 
each of the tour 
Business Maneaument 


ship Sales Manage 


und Film Library Man 


H. Hexsexnr Myers, presi 
the Charles HKeseler 
Newark \ j will 
mndensed versior { hes 
Sales Management 
I) stal “ ll present 
version of Salesn 


ut the 1951 NAVA co 


NILMBER * VOLUMe 


Library 


A BETTER 


ENERAL ELECTRIC 
LAMP* 


for your 300-watt slide projector 


IMPROVED FOR 


© 10-257 more light on the screen 
© Stronger Construction 
© More Uniform Performance 


See how General Electric lamp research 
works for you to prov ide better and better 


lamps . more for your moncy 


Get top value and make sure you show 
your pictures at their best. When you 
s ‘ * not for use in projectors 


designed for biplane 


buy a ‘spare’ bulb for your projector «ole tes 
< ‘ on 


ask for G-E! 


Remember. theresa G-E lamp for every photographle purpose 


GENERAL @@ ELECTRIC 


BUSINESS FILM REFERENCE AND RESEARCH LIBRARY AT YOUR SERVICE 


Write today for « mpiete details on the Film Guide r 


vices have now been improved to meet your needs 


and the Business Film Bookshelf Services Address: Film Guide Library. Business Sereen. 150 


ivailable to subscribers. These economical reference b. Superior, Chicago 11. Write today—don't delay! 





OREO Be nln ga 





AR D 


THE OLDEST NAME 
IN AGRICULTURAL FILMS 


Production 
Distribution 





PEORIA 2, ILLINOIS 





PROJECTOR 


AUTOMATIC 
or 
MANUAL 
OPERATION 
£ss 
ea? 


aint 
Ges! 
YOU CAN GET 


A DEMONSTRATION 
OF THE NEW 


| _DuKane 


AUDIO 
VISUAL EQUIPMENT 


rre 





OF THE NEW. . » 


SOUND SLIDE FILM 


Du 


* PUBLIC ADDRESS SYSTEM 
* 3 SPEEDO PHONOGRAPH 


twe 


ee 


FIL. iN 


aroe* 


OPERADIO MFG. CO 

DEFT 85.1250 ST. CHARLES, LLINDIS 

WITHOUT COST Of OBLIGATION PLEASE 
Arvenge for @ cost free demonstration of the 

Mew Du Keane wart Send New corcular 

Name 

aooerss 


city 


SEND COUPON TODAY! 


Film Trades Council Formed 

At lémm Session in New York 

® A forum for discussion of prob 
lems confronting the lomum him im 
all ite fields, is the ob 
New York Film 
a new organization formed 


New York 


named 


dustry. in 
poutive { the 
Trades 
reerntly im The tenta 


tively association will be a 


of NAVA 


Saltzman of 


local afhliate 
Audio 
NAVA 


discussion \ 


File 


treasurer 


Larry 
Center w he is 
lect the committee 
hosen to set up the organizational 
Anatole Lind 


Charles Rosen 


structure includes Dr 
sav of Pilea, Inc 

blatt, Ideal Pictures Corporation 
Post of Post Pictures; Har 
old Baumetone Almanac Filmes 


Maurice Films of the Na 


tions: and Saltzman 


Harry 
roen 


Sam Goldstein 


of the Common 


wealth and Guaranteed companies 
whe loat his life im the Long Island 
also had 


train crash a few days later 


been named to the committee 


Jam Handy Executives Tell Visual 
Applications at Group Meetings 
Cronce B 


FINCH, vice-president 


addressing an 
Marketers 


Detrost 


in charge f sales 


Industrial Association 
told of the many 
facilities of Jam 
CRGANIZATION and the un 


meeting i 
viewal aid THe 
HaNpy 
prejudiced 
job for the 

Leonagp YODER 
and Paut 


ganizations Special 


approach in doing the 
customer 

Witrren Rut 
of the Or 
Deviors lh 


discussed the appl ition of 


LEDGI Bencks 
vision 
sudio-visual aids to Naval training 
Naval Research 
They 


small 


at a meeting of the 


Resery Lnit at Dayton 


showed elementary and basi 


devices and presented training films 


Chindblom Now at Transfilm 
® Richanp N. Crinpetom 


shidehim production for 
TRansriem, Inc. He 


i now 
heading 
was formerly 
in charge of production supervision 


for Bray Studios. During the last 
war he was chief of project super 
vision in the Navy Film 
Division. Earlier associations were 


with Pilot Pr and Pathe 


Training 


ductions 


A SCRIPT SERVICE 























SID 


1830 JEFFERSON PLACE N W 


BUSINESS 


WASHINGTON 6 0 C 


Clovde Lee to Motion Picture Ad 

Service as Divisional Sales Exec 

© Craupe F. Lee, former vice-presi- 
dent of Tom Associates, 
has joined Motion Prcrure Apven- 
risinc Sexnvice Co.. of New Orleans 
as divisional sales manager for the 
Northeast Mr. Lee 
public relations for Paramount Pic- 
with 


_onnors 


was director of 


tures prior to his 
the Tom 


mame lation 


onnors organization 


NAVA Sales institute Plans 
Center on War Economy Theme 


(CONT D FROM PRECEDING PACE! 


problems as a basis for group 
learning. Sales letters, catalogs, 
mailing pieces and ofhee forms 
now being used by each partici 
pant will be examined and ways 
to improve them will be worked 
out, under the guidance of ex 
commercial film li 


hel { wh will 


instructors 


perts in the 
brary seTve a 

Present at the meet 
Hazel 
NAVA 


* were 


Calhour president of 
und of the Calhoun 
Company Atlanta, (a kd 
ward I Arendt, Swank Motion 
Pictures, St. Louis, Mo.; Rob- 
ert I Shoemaker, Operadio 
Manufacturing 
Charles ill Norma Barts, 
British Information Service 
Chicago Il Don White. 
NAVA, Evanston, Ill; H. Her 
bert Mvyers Beseler 

Newark, NV. J.; Frank 

Motion Picture Sup 
Richmond, Va. (elect 
Board of 
and John Dostal. 
Visual Products Section, RCA 
Victor, Camden, N. J 


Indiana 


Company, St 


Charles 
{ om pany 
EF. Creasy 
ply Co 

ed secretary of the 


Covernors 


staff 


parti« ipated in 


L niversity 
members who 
the week-end meetings inc luded 
L. C. Larsen, Ernest Tieman 
and John Persell of the Audio- 
Visual Center; Cliff Berger and 
Karl Rahdert of the School of 
Elwood 
School of Dis 


and G 


of the 


Commerce ; 
Hookes 


tribution 


\ 


Specializing in a creative 
approach to motion pictures. Production-wise 
shooting scripts and narrations on which spon- 


sors and producers can depend. 


ABEL—SCRIPTS 


NATIONAL 8034 
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Scene in “Hopis on the Vesa” 
Lens Covered Until Crew Wins 
Hopi indians’ Okay to Shoot 

® The Hopis of northern Arizona 
reportedly photographed for the 
firet time of Hopis 
of a full 
American Indian 
produced by Sipney J 
Wain, Ine for the P 


COMPANY 


are the subject 
on the Mesa, the second 
olor series on 
tribes being 
LORILLARD 
The first film was Semi 
oles of the Everalades 

Seminole film to 
members of the Hopi Tribal Coun 
il broke 
redentials from the UU. S. Commis 
f Indian Affairs and the In 
terior Department could not shake 
To gain the confidence of Walpi vil 
lagers, producer Alan Shilin and the 


ameramen kept the lens covered 


Showing the 
down the resistance which 


sioner 


while they showed the camera and 
promised to photograph no one 
without permission, and after six 
lays shooting be gan 

On the 6,000 feet of Kodachrome 
shot in four weeks, the crew re- 
ded the primitive farming tech 
niques pottery-making, playtime 
ictivities and the eagle und buffalo 
lances of the Hopis 


Diesel Film Shot in Denmark 
® Shots for A History of the Diesel 
ngine are being made in Denmark 
by SHece On Company in depict 
ing the early development of Diesel 
motors. Burmeister & Wain built the 
first Diesel-driven ocean vessel in 
Denmark 


8 + VOLUME 


“Your Air Force in Action” 
Released by U. 5. Air Force 
® Your Air Force in Action, dra 
matic documentation of the part 
played by the U.S. Am Force in 
the Korean crisis, has been cleared 
for public non-profit screenings 

Many of America’s finest ships 
including the F-00 jet plane, F-51 
Mustang the B-26 medium bomb 
ers and B-29 superforts are shown 
in action, carrving out their roles 
in the Korean defense 

Suitable for showing to all age 
groups, Your Air Force in Action 
Area Com 


trol Film Libraries servicing in your 


may be borrowed from 


locality as follows 

Hy Middletown Air Material 
Area, Olmsted APB Middletown 
Pa Hq Mobile Air Material Area 
Brookley AFB, Alabama; Hq. Og 
den Air Material Area, Hill AFB 
Ogden, Utah; Hq. Oklahoma City 
Air Material Area, Tinker AFB 
Oklahoma City, Oklahoma. Ha 
Sacramento Air Material Area, Mc 
Clellan AFB, Sacramento, Calif 
Hq. San Antonio Air Material Area 
Kelly AFB, San Antonio, Texas 
Hq. Warner Robins Air Material 
Area, Robins AFB, Georgia 

Within the near future, prints 
may be purchased through Lnited 
World Films, Inc., 1445 Park Ave 
New York, N. Y 


Saving Breast Cancer Patients 

® Highty per cent of women afflicted 
with breast cancer could be saved 
from disastrous effects if they sus 
pected it early enough, according to 
the new medical color film, Breast 
available from 
for show 
ing to women’s groups. THe AMER 


Selj-E xamination 
ASSOCIATION Fiims, Ine 


ICAN CANCER SOCTETY sponsored the 
production. A live model is used to 
explain the steps of examination by 
of a doctor at 


the film showings is recommended 


a physician. Presence 


Chemistry's impact Is Theme 
*® The many impacts of chemistry 
on evervday living is the subject «tf 
Tomorrow Today, 20-minute color 
film made by Craw iey Fitms for 


Canapian INpUsTRIEs, Lrp 


RENTALS — SALES 
— SERVICE 
Eyeme, Mitchell, 
Gell & Howell, Wall, 
Cine Epecial Cameras 


Bausch & Lomb 
“Balter” lenses ond 


19580 


HOLLYWOOD 


...- A VERY GOOD PLACE 
TO PRODUCE MOTION PICTURES 
TO HELP SELL THINGS... 


Great concentration of skilled pe ture making 


craftsmen . limitless facilities, equipment. 


4: TELEFIM studios the production effort in TV films concentrates its 


won spectal facilities and expervenced personnel jor making Compelling 


pictures, Waded with sales impact and interest . « « 


shaped to your sales siluation 


Some of TELEFILM'S 
selling films help sell 


ICE CREAM (for Diced Cream) 
BEER (for Acme) 
ORANGES (for Sunkist) 


FROZEN FOOD 
(for Stokely-VanCamp) 
REMEDIAL (for Knox) 


ED WYNN, BOB HOPE, 
MILTON BERLE (for NBC) 


and many others 


Ask for’ TV Audition Reel 8.1" 


TELEFILM 


INCORPORATED 
Since 1939 


HOLLYWOOD 26, Caltivonmia 








AR A Tier nt 
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Telefilm Produces New Spot 
Series for NY. Television 
© Ali 
eaty 
duced 
Hell 
nake 
nouncemente for « 
ton Herle, Hal Ws 
Hill Cargan, Bob Hi 
gen-Denew (Chariet 
\ on PWhackburt 
tor of Telewmion P's 
Network Wester: Thi 
formerly National NIM I's 
lbirec tor aeleotedt the “ eat 
pe ducers lec ause f the avuilahil 
' { Hollww “) tale 
Telefilm, im achdlit 
is ow “Tipts « 
ts wn sound 
through with 
printing arvel 
ork all uncle 


Multiple Shooting Method |s 
Devised by Sarra Executives 


‘at “arring I vie Van Whe 
T hat Ni“ sumer spending for this lesury 
Celer Controversy Unresolved As 


owrmgs in the baat of ite riper ved 


where many TV manufacturers 


Producers Deliver Quality Commercials for Networks; 
New Techniques Developed for Television Advertising 


couregement by government of 


later aucdiwenere th ite Mar 


fr controversy was apparent 


loser to a decision as the new we color, we probably won't unless 


llegar despite recent RCA the world crvem we resolved in 


aw color eveten group will see the first Prone 
b xigens we { the upoeoming de 


prograr wouk!l seem to put begin January lat 


entire sulpect in mothbalke 


Moreover, the huge additional drain 
RCA Shows improvement in System on him manufacturing facilities 
© While CBS was continuing | would also be an unfavorable factor 
st a time when \-ray film and other 


hattan previews of color telewrmron armed forees requirements 


rie nding Vix h as Wwe d like 
® ¢ hicago viewers a limited 
VISION tests acheduled by ZENITH to 
® Famous Srupros, New York. has 
om pleted five Obsecond spots on 


prefer t keep it for awhile ter (rape Nuts Flakes for General 
tainly there will be no great en Foods (through Young & Rubicam) 





EMERGENCY! 


Here's your opportunity to: 
Pre-condition your salesmen. 


Ready them for allocation selling, counseling 
and non-selling services. 


Develop replacements. 


Let us help you. We have a package of four 15-minute 
sound slidefilms available NOW for your immediate 
use, on: 


HUMAN RELATIONS IN SELLING — deals with proper 
relations with customers; actions; promise fulfillment; keep 


ing Customers 


THE ATTITUDE THAT GETS BUSINESS (and keeps 
it} — herein is shown how right mental attitude toward 
himself, his product, his company and customers or prospects 


lends much to his effectiveness 


PRIDE IN PRICE — lispels fear of price-resistance——shows 
price always relative——buying seldom on price alone—don't 


take price resistance too seriously 


ARE PROSPECTS DIFFERENT? — deals with handling 


many types of customers know-it-all timid”, “hard 
bowled too busy”, etc. showing all are similar from stand 


pomt of needs, and how to handle each 
* a 7 


Let these four films help you develop your men along lines 
of better human relations, attitudes and techniques that will 


keep customers sold on your company 


wert on wire 


Rocket Pictures, Juc. 


SANTA MONICA BOULIVARD 


HOLLYWOOD 38, CALIFORNIA 





jJous Nasa Orr, Ja. with Gaung mech 
anism used in timedapse fims tor his new 


PCNTY orogram series 


Time-Lapse Photography |s 
Explained in TV Film Series 


® Time flies through several months 
in a few seconds in Seeing the Un 
seen, a new WGN-TV weekly series 
launched in Chicago on December & 

Joun Nasu Orr, Je., a pioneer 
in time-lapse photography, is con 
ducting the series in demonstration 
of the potentials of the process in 
the fields of medicine, biology and 
agriculture, Ott produces and dis 
tributes industrial, advertising, re 
ligious and scientific films using the 
time-lapse principle, from his stu 
dios in Winnetka, Ill 

A quarter-century ago Ott com 
mandeered the kitchen clock to de 
velop the automatic timing device 
required for his experiments. Today 
his studio is a maze of intricate con 
trol panels, cameras, lights and 
plants. These were shown in a film 
he presented at the first TV show 
in explaining how he makes time 
lapse pictures 

Plants span the stages from push 
ing their first blades through the 
earth to blossoming and wilting, all 
in a few seconds, in another of his 
pictures. This was done by exposing 
single frames of 16- or 35mm film 
at intervals varying from three min 
utes to an hour, and then, in pro 
jection, multiplying the rate of 
growth thousands of times on the 
“Teen 

The second program. on “ar 
rested motion featured interviews 
with winners and judges of the In 
ternational Speed-Light Contest and 
included the showing of the winning 
pictures 

The techr of taking home 
movies at (hrest us was the Decen 
ber 22 telecast. At 
ment, Ballet he uel which 
took hve vea h feature 
of the De 

The ’ echnique is available 
ina ser ecduc yal hims aval 


able on ' ! ntal from this 


EN MAGAZINE 





Eastern Region NAVA Meets 

At Asbury Pork April 13-14 

® NAVA's schedule of regional 
meetings in 1951 is now complete 
with the setting of the Eastern and 
New England regioms jomil meet 
ing April 13 and 14 at the Berkeley 
Carteret hotel im Asbury Park 
N. J. Formerly held in conjunctior 
with the American Association of 
School Administrators in February 
at Atlantic City. the meeting will be 
in charge of Milt Stark of Stark 
Films. 

General Chairman Hershel Smith 
of Jackson, Miss.. will have Jasper 
Ewing, Sr.. of New Orleans as gen 
eral co-chairman of the c atral 
regional meeting January 18-20 at 
the Buena Vista hotel in Bilox 
Committees announced by Chair 
man Smith include: program chair 
man, Maleolm Ewing of Jackson: 
with Donald Smith, San Antonio, 
and Jimmie Bell, Atlanta; entertain 
ment chairman, Jasper Ewing, Jr 
with Taylor Hoynes, Atlanta, and 
John Moffitt, Montgomery. Ala 


publicity chairman, Ed Stevens, At 


lanta: Norman Moffitt, Little Rock, 


Ark., and Kermit Kaiser, Memphis, 
Tenn 

The Western meeting will be 
January 26-27 in Berkeley, Calif 
with Caswell C. Elkins as general 
chairman 

New films and equipment will be 
shown at the regional meetings 
Several manufac turers and film pro- 
ducers will have regional sales meet 
ings at the same time as the NAVA 


gatherings 


Electro Purchases Illustravox 
Division of Magnavox Company 
® Doveras Cumrre'’s Evcectro En 
GINEERING AND MANUFACTURING 
Company, Detroit, Mich., has pur 
chased the Iuuusrravox Drviston 
of the Magnavox ompany 
Dave CarTo continues as sales 
manager of the division 








In New York It's 


RUBY sinvce' nc 
Complete Flim Editorial Facilities 


For Motion Picture & Television 
Production 


SouUNDPROOF AIR-CONDITIONED 
PRIVATE Eprrinc Rooms 
Mopern EQUIPMENT For 


Every TECHNICAL REQuiIre 
MENT 35 & 16mm 


Rentals By Day, Week or Month 
ALL NEW MOVIOLA EQUIPMENT 
Equipment Available for 
oF The Premise Rentals 
729—7th Ave., N.Y. at 49th St. 
Tel.: Clrele 5-5640 
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RCA Heralds 20th Year with 
® To mark the 20th anniversary of 
RCA's introduction of the first sm 
cessful sound motion picture pro 
jector, the RCA Avupro Visual See 
r10ON will feature an historic display 
of early motion picture equipment 
at the 117th meeting of the Ameri 
can Association for the Advance 
ment of Science 

Also planned is a demonstration 
showing salient features of both the 
Senior and Junior versions of 
RCA’s present Model un) lOmm 
motion picture projector 

(nher displays will include equip 
ment for the use of scientists and 
training specialists in government 
industry, medical institutions and 


schools 


. . « 


Hollywood's Story of Itself 
On 16mm at Nominal Rental Cost 
® Hollywood's own story, The 
Wovies and You, in 12 single-reel 
subjects covering all phases of him 
production and operation, i now 
being made available to lomm 
users at nominal rentals 

Already being released for non 
theatrical showings are the first six 
of the series: Let's Go to the Movies 
The Art Director, The Soundman 
This Theatre and You History 
Brought to Lije and Screen Actors 

The third block of three, Movies 
ire {dventure The Costame De 
signer, and The Screen Writer, will 
be available June 15, 1951. The last 
three for release December 15 
next year, will be Moments in 
Wusic, The Cinematographer and 
The Screen Director 

The l6mm versions followed re 
schools seeking the 
ries for their courses in film pro 


quests from 


duction techniques and motion pi 
ture appreciation, and from serv 
ice clubs, adult education groups 
Better f ilms Councils, churches and 
women’s organizations 

With Teacnine Fiim Cusropians 
designated as the primary distribu 
tor, release in the United States 
will be through Fiims, Inc., Unrrep 
Worip Firms, the l6mm divisions 
of RKO and Cotumata, and other 
non-theatrical distributors. In Can 
ada, distribution is to be through 
GENERAL Fits, the Canapian Film 
Boarp SOVEREIGN FiLMs and 
ViGCM 

Hollywood's best talent partici 
pated in making the short subjects 
in cooperation with the Academy of 
Motion Picture Arts and Sciences 

. . ° 

Farm Film Guide Available 
© A complete listing of over 1,000 
farm films and sources is available 
from Business Screen, 150 E. Su 


perior, Chicago 11. SO* per copy 


bowie 


VARIABLE SPEED MOTOR 
with TACHOMETER ag : 


for 


CINE SPECIAL CAMERA 
AND MAURER CAMERA 


@ 115 ¥. UNIVERSAL MOTOR—AC-OC 
@ VARIABLE SPEED 6-64 FRAMES 
@ SEPARATE BASE FOR CINE SPECIAL 
@ ADAPTER FOR MAURER CAMERA 
Interchangeable Motors 


| 
12 Vott OC veriable Speed 6.64 4 dal 


wh é 
Fromes 





115 Velt AC 60 Cycle, Synchronous dnimation Mators tor Cine Special, Meurer 
Motor Single Phase end Mischell Cameras, Masors for Boles and 

220 Volt AC 60 Cycle, 3 Phase, Syn Filme Cameras. Time Lapse Equipment 
chronovs Motor 


NATIONAL CINE EQUIPMENT, inc. 


20 West 22nd Street New York 10, N. Y. 








Professionals Prefer NOWERe 
MOTOR-DRIVEN REWINDERS 


Model PD-1 saves time, la 
bor. Equipped with ball 
bearing, power-driven motor, 


throw-out clutch for revers 
ing and gear-end hand re 
winder. Foot controlled 
Mounted on acid-resisting, 
white enameled panel —40" x 


13”. A sturdy, complete unit 


Naiiiiade FiiinG RACKS 


For efficient handling and filing of films, Neu 
made offers the RK 125 combination rack. All 
steel construction, handsomely finished olive 
gray enamel 


Naiiiade EFFICIENCY LINES 
REELS RACKS 
CABINETS TABLES 
CANS REWINDS 


SPLICERS 
CLEANERS 
SHIPPING CASES 
Neumade engineers are ready to help solve 


your particular problems——no obligation 


Write Today tor Free Fully Illustrated Catalog Dept. 102A 
ALL Propucts Factory GUARANTEED 
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® Sixteen colleges and branches of 


the armed services were represented 
pudio-vieual presentations. His du drive for $560,000 wo balance the at = thees-day conference last month 


ties at Transfilm, with headquarters year's budget. te Derrelt with members of Tux 


ot 35 Weet 45th Street, New York Jam Hanpy Oncantzation, in dis 


(City, will melede assisting chents cussion of the latest developments 


mn me le mo 
. re effective utlization of visual in audio visual tools for education. 


side in theie business operations Jam Handy representatives out- 


Guumes bs 00 1} @ Director : ¥ lined = — . film presenta- 
Of George “3 or & blic”’ 3 Y thon developed Dy large organiza- 
tions, military and church bodies, 

® Mane Caawen hase been elected 
5 the Gone and reviewed postwar trends and 
‘, a \ w i advancements in the use of motion 
hee prextaced exclucats nal fime for 
MGM RKO nited Avticts endl hires I Alest adaptatior sto sper ial 


needs were also discussed 


pictures, graphics, slides and slide- 


Nth (entur it 
The Jan Handy studios also were 


host to two Dutch visitors——Gan 


feore 
* aeeretant to the presmient 
Dr. Alexander Forbes. of Harvard 
iversity Medical School, ie presi 
W. S$. Vaughn Kodak Vice-President ent of the “Jumor Republi 
* ts ted ' . 
Ww aa 1 sommes ; ' “1. & . ge Manc CraMen 


Scnaren and Turo Berrler—-on a 
tour of the Lnited States under the 
auspices of the 1950 International 
Arts Program. % haper is @ screen 
writer and director, and Bettler a 
modern painter and stage designer 
. . > > 

M 

Virginia Grace Morrill Dies; 

B. & H. Executive Nine Years 

® The sudden death of Vimcinta 
Gaace Morais at Lake Tahoe, 


2 CORIO al, 6 a ta 


Calif... on October 31 closed a long 


*. AT 4 
he ’ record of service ass tles promotion 
P. manager of the Bert & Howe 
- 3 Company. Miss Morrill was for 


Ne * 


SIace ,34 


nine vears an executive of the com- 
pany und was known throughout 


the industry for her tireless and en 


t 


thusiastic attentions to the promo- 
tional activities of Bell & Howell 
CO MBINING PI RSON il IZED and its national dealer organiza- 
thon 

Miss Morrill is survived by her 
rO BRING YOU OUTSTANDING parents, Mr. and Mrs. George Mor- 
rill of Chicago, and a brother, El 


FILMS AT REASONABLE COST. liott, of Indianapolis, Ind 


SERVICE WITH BROAD EXPERIENCE 


Se ee ee ed 


Maar FD Mey Goldstein Dies from Injuries 


Manages Beseler Eastern Sales In Long Island Train Crash 
®*Vanrew FM , , , * Sam Go psrer, president of 
ComMONWEALTH Pictures Corpo 





RATION, who suffered fatal injuries 








: in the Long Island Railroad dis- 
S "or O1 
. nd f of ad aster, was buried November wv His 


Neve J ILLUSTRATED BOOKLET home was at Rockville Center, L. L 
J Trapped in the wreckage for more 


“ Accent On Ouality” than seven hours, he succumbed 
= November 28 


a eee Besides being Commonwealth's 


Frederick Bright Joins Transfilm ; 
as Assistant Sales Manager Invest 


® Prep INVESTIGATE 
/ 








president, Goldstein was vice-presi- 

dent of GuaRANTEED Picrures, a 

tsmm company, and was active in 

. . community and philanthropic or- 
CAMPUS FIM/ eanzation 

Maurice Groen, of Firms or 

ence i , s y, Auchone rHe Nations, who usually rode 

viewal ane vertising erect home from New York with Gold- 

dising. sales ts , ’ stein, had been delayed in his office 

mpl 16!) REMSEN STREET, BROOKLYN 2? N_Y 

ek perience ' " haers BOROUGH HALL) Horace t Jones, vice president of 

srodurti , tribes TRIANGLE 5.6296 Victor Anrmatrocrarn Corpora. 


theatrical t pret . “ TION, suffered bruises and shock. 


the day of the train collision 
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optics and other technical services. 

Among his pictures were The Shape naw YORK, %. Y. 

i Th ‘ ! Elisabeth Peeriess File Proc. Corp. 
o mas fo ome ang ea tee De lwae leberotories 
Bergner’s As You Like It, and more Pathe Laboratories 
recently Great Expectations and Red Movielad Film Lobe 
Shoes. Hi xd head of the on ieinte 

oes © was names ad Of ite Cineqve Colortim Lave, 
finishing-off department at Rank’s rt, tnt, wm A 
Consol:doted Film tacts. 
: BOSTON, MASS. 
1945 Master Mot. Pict. Cu, 
WASHINGTON, ©. ¢. 

Byron, inc 
and classification ofheer of the Civil TORONTO, ONT 
Service Commission, was delegate Peeriess Laborotorins 
; CLEVELAND, ©. 
Motion Picture Prods. 
nar on Public instruction, in New BATTON, © 
York. Wright-Pettersos A. tf. 6. 


DETROIT, mich 4a 
tn end Srgmaam to start your film 
James E. MaclLane mm Heady Orgosineti 
Dean Coffin Heads Producing Cepite! Film Service 6 ht ti 
Plans for instructional Arts ae me 0 rig 
cogo Film lob 
Joins Motion Picture Production ® Dean Corre, for 16 vears with Gch ie Gales 


t at Jam H P Detroit ¢ > 0 a Wiiding Picture Prods, k it i h 
on andy the Jam Hanpy OrcGanrzaTion ao dead Statuses Com to eep rig eae 


James bk. MacLane has joined him and stage writer, director of OAK PARK, tL 


Pinewood and Denham studios in 


Lochnan, formerly organization 


this fall to the Lnited Nations semi 


the motion picture production de live stage business conventions and Atios Film Corp longer 


ST. PAUL, MINN 
partment of the Jam Hanpy On dramatized presentation, and a Reid H. Roy Film tnds 


GANIZATION where he will be on the count executive, is now vice-presi KANSAS CITY, MO. 


The Calvin Compen 
directing staff He will also serve dent in charge o producto ; ————— | i 
2 . ’ » charg { production plan ATLANTA, GA. a wa $ 


as a contact man on industrial mo ning for InstTrucTIONAL Arts, Ine Diarieter’s Group 
tien pictures and travel wues pro of Detroit. Mich DALLAS, TEXAS 

Southwest Soundfilms 
duced by Jam Handy 


HOLLYWOOD, CALIF 
Previous to his new appointinent, Dean Corvin Peerioss Film Proc. Corp EERLESS 


M ac l ane produc ed h s OWN pr tures Acme Film Lobes 


Combia Picares tab FILM TREATMENT” 
Freund Is Script Supervisor Consolidoted Film Inds 


. . Pathe Laboratories 
Of Film Research Associates Telefim, tne 
105 ANGELES, CAL. 
Houston Color Lobs. 
script supervisor of Firm Researcu : SURSANK, CALIF 
ASSOCIATES, was a former writer Cinecotor Corporation 
. SAN PRANCISCO, CALIF. 
for hime produced for the Curtis W. £. Hockey 
Publishing Company, Johnson & PORTLAND, O8f. 


' 
Johnson, the Anti-Defamation Gouger tee 


Peerless is convenient everywhere, 
Write fer FREE titereture, 
* Purr Freon, newly appointed 








League, Sears Foundation, U. 5. 
State Department and others 

Freund also headed the Scenario REACHING THE “BLUE CHIPS” OF BUSINESS FILMS 
Board of Review of the Signal Corps * For more than a decade, BUSI small business firms utilizing the 
Photographic Center in World War NESS SCREEN has been the one full range of audio and visual tools 
Il and more recently was with the national business journal serving for training, selling, and other 


Army as film consultant in its Civil the special interest of large and purposes. 8,000 copies this issue 
Affairs Division 


Bernard Is Ross Roy's Photo 
Chief; Scotten Film Director 

* Juces F. Bernanrp, since 1933 
production manager of Ross Roy, the 207 

Ine Detroit advertising agency, S: o!.2 


now heads the photographic depart 











ment of the firm. 


Warer Scorren Il, named film Telephone Cable To Cuba", just completed by The 
director and assistant to Bernard in : A 
hendling clide Sim programe fer American Telephone and Telegraph Company, is one 
the agency's clients, was formerly of the 207° films written by the stoff of 
film director of Marshal T empleton, 


In 


Canadian Film Boord Names 


Dew and Lochnan Execvtives +. . 
Desmonp Dew, one time associate Y 


*es of Nev. 21 











of J. Arthur Rank, and Cart J 


Locunan, formerly of the Civil 


Service Cocmmiesion ta Comada. THE COMPLETE FILM WRITING SERVICE 


have been appointed respectively GUARANTEED ACCEPTABILITY 


production supervisor and assistant 
director of distribution of the Na 
TIONAL Ficm Boarp at Ottawa. ® 16 MEW YORK, ENTERPRIGE 6535 & 


709 ATLANTIC S106. ® =%F30 F STREET NW * WASHINGTON 4, BD. C. . EXECUTIVE 5941 























Dew specializes in sound, music, 
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A NEW YEAR 


OF NEW DEVELOPMENTS IN CAMART 
MOTION PICTURE AND TELEVISION 
PRODUCTION EQUIPMENT 


Our many yeors experience of intro- 
ducing new products is your asurance 
that we ore constantly striving for 
newer and better equipment 


NEW PRODUCTS PARADE FOR 1951 


} comverter to boost «@ 2000 wett studio 
spotlight to the equivelent of 5000 wette of 
colar bulenced light 
An efficient end economics! TELESCOPING 
Mike Boom for motion picture end television 
studio eae 
A new, portable. battery driven power supply 
unit to operate a SSmen motion picture camera 
end magnetic recotder on location Sound proaf 

4. A eew, portable four wheel comers dolly for 
use with eny metion picture of television 
carmere 

S. CAMART Optica! FX unit with « new variety 
of prions for creating many unusual effects 

6. just teperted new Arrifies comeres end 


ROUND-UP YOUR USED EQUIPMENT 
FOR YOUR BEST 1951 TRADE-IN 
VALUES NOW! 

COMING SOON — WATCH FOR THE 
NEW 1951 MART MESSAGE. 
IT'S BETTER THAN EVER. 


All 1@-33mm Preduction equipment 
evetleble ter rentals 


THE CAMERA - MART inc 


west 4 
NEW ’ e* 


AGLI 


Used with Rewinds For Editing 
itrmam an 1Smm Sound Film 


EDL COMPANY 


MILLER STATION. GARY. INDIANA 





Let the Lab Help You 


Pract TWENTY-NINE 


Photograph ’ ed through edge numbers 
ire not alwave dependable mm results 

(ine other type of preparation of preprint 
naterial deaerves mention here This ix the ar 
rangement of « single original inte the so-called 
A and B rolls” for the production of lap dis 
solves in the prast. Without enlarging on the 
technical detaile which make A & B rolls neces 
sary, it nay aid in simplifying matters here to 
point oat that a “lap dissolve” consists of two 
overlavping fades, so that the end of one scene 
(in jull action) appears to melt into the be- 
ginning of the next seene (also in full action). 
From thie it must be obvious that, during the 
length of film on which the effect occurs, the 
printing stock must be exposed teice: once for 
the end of the firet seene and again, over the 
same area, lor the beginning of the next scene, 


both portions occur at the same time 
sep 1s Paowren por Dissoive berect 


preparation of A and B rolls affords a 
if overlapping the ends and beginnings 
h is ’ it for producing the 
eflect in the 1 o picture printer 
this preparation original single roll 
ken ad ' nto Ile: each roll con 
urranged that their 
verlap by the length 
black leader is spliced 
srranged If the lab 
ped with an sutomati 
if the necessary duration 
other nd may be spliced 
if the motios picture 
fades automatical 
used between 
and the fades them 
the hlm by the. dye 


Page 28. preceding 
LACEMENT FoorTact 


often a source 


ducer and 








35MM COLOR 
THEATER PRINTS 


ENLARGED FROM 
16MM COLOR ORIGINALS 


1OMM KODACHROME PRINTING MASTERS 
WITH EFFECTS INCLUDED 


35M BAW NEGATIVES 
EMLARGED FROM 16MM ORIGINALS 





FOR TV 
35MM B&W OR COLOR FILMS 
REDUCED TO 16MM 
FOR TELEVISION RELEASE 


FILMEFFECTS 


OF HOLLYWOOD 
1153 N. Highlond Ave., Hollywood 38, Colif 
HO. 9-5800 


SPECIAL EFFECTS 
Dissolves + Montages « Wipes + Fades 
Zooms + Superimposures - Speed Changes 

Slide Films Duplicated Optically 
Experimenta! Projects 





























SAVE YOUR FILMS 


Don't let the scratch disease rot away 
your message. Don't try to cure scratches 
prevent them at their source with BUFIT 
the amazing new automat scratch in 
surance. BUFIT's heavy film base is im 
pregnated with the exclusive new LY 
CRON burnishing compound. When used 
as trailer or leader, BUFIT cleans where 
it goes and goes where its needed. It trail 
blazes an immaculate path for your soft 
tender emulsions. Relax, eliminate those 
ineffective presentations of your valuable 
prints. BUFIT removes emulsion pile-up 
grit and dirt with no skill or effort required 
from the projectionist 


Here are a few of the many users of 
BUFIT. Join them now on 


bandwagon 


the film seving 


Bell & Howell U.S. Dept of State 

Telenews Prods..Inc. The Jam Handy Org 

U.S. Signal Corps lowa State College 

Consolidated-Vultee Aircraft \orporetion 

Los Angeles County Board of Education 

Don't delay. Act today. The BUFIT way 
is the safe way. 16mm 50-foot TRIAL kit 
only $4.50, specify double or single per 
foration. 8mm and 35mm also available 
Bulk price for 16mm is 9c per foot. Lib 
eral discounts on quantity purchases 


ORDER YOUR TRIAL KIT NOW 
BUFIT 6009 West Pico Bivd 
Los Angeles 35, Calif 
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HERE'S CONVENIENT 
PROTECTION FOR 


\ FILM STRIPS & SLIDES 





for sthdes or Ghe strip 
come All steel, attrac 
tively Selshed if plet 
fem grey «1 eble emome 
Pleased ter mesimum 
econemy end prectice 


* cabieet ter vuU" individually 

$24.95 

oe cabinet for 192 fim strip core 

$24 95 

Howsing bolds 6 2°22” slide flex or 

fim strip Ales Mewsing ently $9.95 
“Molds tw ce Of many reodymounts 


538 IMBERG 


rth St 








PRODUCERS! 
ANOTHER NEW SERVICE! 


A NEW PHOTOGRAPHIC SERVICE 
COMBINING LIVE ACTION WITH ANI- 
MATION IN ONE OPERATION. LOW 
PRODUCTION COSTS FOR TELEVISION 
AND COMMERCIAL PRODUCERS. 


CINEMA RESEARCH 
ANNOUNCES... 


The installation of two ACME ANIMA- 
TION CAMERAS with special back- 
ground projection unit. 


Price inquiries and personal inspec- 
tion of our facilities cordially invited. 


16MM or 35MM @ SLIDEFILMS 
ANIMATION TITLES « COLOR OR 
BLACK AND WHITE 


CINEMA RESEARCH 


CORPORATION 
7000 Romaine St. ¢ HUdson 2-7464 
HOLLYWOOD 38, CALIFORNIA 
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Let the Lab Help You 


(CONTINUED FROM THE PRECEDING PAGE? 


laboratory operation known as “picking” (as 
fussy as its name applies) results in still further 
delay in labor expense 

Another source of possible dispute in the mat 
ter of making 


replacement sections is the 


tendency to underestimate the araount of re 


placement needed If a portien of the film is 


damaged, it is always advisable to carry the 


repair section to the end of the scene in which 
Otherwise, tue difference 


between the old film and the 


the damage occurs 
new replacement 
section is almost sure to be noticeable. This is 
especially true in order color film replacements 
with unavoidable variations in film manui,«- 
turers’ color processing; also changes in subse- 
quent emulsions. The chances of an exact match 
in color balance of a given scene between an old 
print and a new replacement are uncertain. For 
this reason, the laboratory usually carries such 
replacements to the end of the scene so that there 
will be a clean break between the new and the 
old at the scene change and this should be thor- 
oughly understood by the orderer. For replace- 
ment orders, it is best to send the entire damaged 
print to the laboratory for its consideration of 
the best method of repair and also for expert 
splicing-in 


much of the 


of replacements. Anticipating that 
held is 


of filmes. some 


damage to prints in the 
caused at the beginnings and ends 
rder extra main and end title sections 


ut the outset This 


produ ers ¢ 


n quantity gives the advan 


tage of matching color balance with the first 


order 
PROJECTION CARE 


Can Save EXPEenst 


Because ol all thes considerations especially 
in the case of the more expensive color prints 
it is certainly worth while to embark on a cam 


paign for educating the print consumer to 


cise reasonable care in threading the proje 
With such care, a lot of annoying replacement 
problems would be eliminated 

In accepting the film lab« us the final 


and necessary last link in the chain between the 


ratory 


producer and the audience, it is well to remem 
n business 


of its customers No 


ber that a laboratory org 
for the satisfaction 


anization ts 
other or 
ganization is so well aware of the last minute 
rushes. the cries of anguish to meet a deadline 
und the frenzied efforts necessary to take up this 
In the 
of motion pictures, it seems that this 


last step in a series of cumulative delays 
produc thon 
is inevitable, but the film laboratory stands as 


a fast acting organization to meet these needs 
The lab usually has a thorough understanding 
of this need in the industry which, in its turn, 
can aid its own needs by a good understanding 


of the laboratory t 


Eprror’s Nore: This is the second 
article bv Mr. Holslag 


ducers and laboratory technicians to submit mas 


of a two part 
We invite qualified pro 
for editorial consideration on problems and 
techniques of special interest to the business, edu 
cational, and industrial film user. This is your 


Make use of it 


professional forum 





mn FETY 
EXTKA on \Ga i 


FOR YOUR DISCS... 
a 


, 
<=. ome o 


Full telescope construction 
of rough, non-vulcanized fiber. 
Steel reinforced corners. Web 
Straps, sturdy carrying handle. 
Convenient label retaining frame. 
Light, postage-saving weight. For 
16” transcriptions with compart 
ments for 4 film strips. 


Order from your dealer, 


or write 


Why Develop Ulcers 
When You Can Develop 
Your Own Negatives 


7 


YOU CAN AFFORD THIS evtemeatic lémm fim prec. 
essing mochine which fim b 
techniques fer many a stations smell labs., 
4 Compact, 
s! Seng by 71° high by 2" wide with potented 
ew , built-in drybes, heating 
elements ond plestic lined twe-gelien stee! tenks 
This BRIDGAMATIC J8. will @ in cimest any corner 
Positive fim is developed 600 11 per how ond nego 
tive 160 ft. per hour with but ene gollen of solution 
$1175 tied. Tex! 


Reversal and Coles medels eveilable tor 
prompt delivery, stenderd oe custom built 


AGENTS FOR, Acme Animetion « Bive Seo! Recorders 
* Bridgemetic Developers + Depue Printers * Peariess 
Dollies + Avuricoe lémm tine + Hollen Magnetic 
Secorders * Maognecerders + Smith Viewfinders «+ 
Colertron Lites + Bodde Screens + Hollywood Printers + 
Toomer Cine Belowster Lens * Kineves Synchronous 
Magretic Becorden + Mele Richardson Lighting 


MANY ITEMS AVAILABLE ON TIME PAYMENTS. Send 
for 1950 Catalog Supplement showing hundreds 
of geod burs 


5. 0. S$. CINEMA SUPPLY CORP. 


Dept. B. 602 West S2ad $t.. New York 19 
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A NATIONAL DIRECTORY OF 


lastitutional Cinema Service, Orben Pictures, 1615 Hendricks Jam Handy Organization, Inc., 
EASTERN STATES Inc., 1560 Broadway, New York Ave., Tel. 9-1906, Jacksonville. 230 N. Michigan Ave., Chicago 1. 


9 Southern Photo and News, 608 Midwest Visual Equipment Co., 
The Jam Handy Organization, E.. LaFayette St., Tampa 6961 N. Clark St., Chicago 26. 


* CONNECTUAT « Snc.. 1775 Broadway. New York “a Shecien an ana 
Mogull, Film and Camera Com- * GEORGIA e Skinker Blvd., St. Louis 5, Mo 

Reckwell Film & Prejection pany, 112-114 W. 48th St. New 

Service, 182 High St., Hartford 5 ork 19 Stevens Pictures, Inc., 101 Walton 


EBastern Files Libraries, | 48 Grand Jack Patent. 13 East 37th Street St. N. W.. Atlanta 3 * INDIANA « 


Street, Waterbury New York 16 


s. O. 5, Cinema Supply Corp.., * LOUISIANA « Burke's Motion Picture Co., 444 
© DISTRICT OF COLUMBIA « (472 W. Sad St, New York 19 Lincoln Way West, South Bend 5 
Stanley Projection Company, 
Specialized Sound Products Co., M11’ Murray St hecmeitiine y 
Jam Handy Organization, Ine., 51 Fifth Ave.. New York 17 ‘ ; 2% * IOWA e 
Peenseortation Ride. Washine > Ree * Stevens Pictures, Inc. 1307 To- 
i é United Specialists, Inc., Pawling tetany “Baggy rater Se aon 
ton “A if e... L re s 
, ” ‘ ss " Ss i ° * 720 3 j 
The Film Center. 1% Visual Sciences, SBS Suffern Stirling Viewal Education Co., ray — oo ars “pam % 
NW. Washingt Wither Viewal Service. 119 Stat 1052 Florida St., Baton Rouge 
“i Alban Alae Zh Lenesee “I ; i 5 
The Waleott- Taylor Company, Nove ~sar - ati at : Delta Visual Service, Inc., 815 
inc.. 1 Mille Bide. Washing Poydras St., New Orleans 13 


Ryan Visual Aids Service, 409-11! 
Harrison St... Dave nport 


ton, 6, D, HarFilms, Inc., 600 Baronne St. 


* PENNSYLVANIA « New Orleans. Since 1915 ® KANSAS-MISSOURI « 
* MARYLAND « 


- (7 a Migr agg ee eedag > * MISSISSIPPI Kansas City Sound Service, | 402 
Rebert L. Davie, OB ie Locust St.. Kansas City 6, Mo 
J. P. Lilley & Son, 277 Boas Herschel Smith Company, 11° ’ 
Harrisburg Roach St.. Jackson 110 Erker Bros. Optical Co., 610 


Olive St., St. Louis 1 


Cumberland 


Howard EB. Thompson, Hox 204 : “ 
Mir Airs Lippincott Pietures, Ine., 4 Jasper Ewing & Sons, 227 5. State 


Ludlow ™ Philadeiphia uv ™ Jackson 2 





Swank Motion Pictures, 614 N 
Skinker Blwd.. St. Louis 5 

© MASSACHUSETTS © * RHODE ISLAND « © TENNESSEE ¢ 

* MICHIGAN e« 


Bailey Film Servier, 59 Chandler Westcott, Slade & Baleom Co. ‘Southern Visual Films, 687 
Street, Tel, 40214. Woe ster 7 95-99 Empire St Providence 3 Shrine Bldg Memphis 


: 
; 
) 
: 
i 


; ; Engleman Visual Education 
Tennessee Visual Education Service, 4754.56 Woodward Ave., 
* NEW HAMPSHIRE « * WEST VIRGINIA « a H16 A. Broad St., Nash- Detroit | 
. cme ; Jam Handy Organization, Inc., 
* aley, P. O. Box 703 2821 Eb. Grand Blvd., Detroit 11 
A. u. Rice t he Ine . Charleston 24 . VIRGINI 4 . ; ‘ 
tral Street, Manchester Capital Film Service, 224 Abbott 


Pavis, Inc., 427 W. Washington St ; o s sing. Michig 
Phone 2.5311. Box 6095. Station Capitol Film & Radio Co., Inc., Road, East Lansing, Michigan 


* NEW JERSEY « A. Charleston 2 19 W. Main St., Richmond 20 





United Specialties, 816 W. Vis en - oo ——- 202 © MINNESOTA e¢ 
, ary ™t chmon 


Slideeraft Coa., South Orang ginia St.. Charleston 2 
Theatre Service & Supply Co., National Camera Exchange, 865 
* NEW YORA * Phone 24045, Box 1389, Hunting * ARKANSAS ¢ Sixth St., New Farmers Mechanics 
ton Bank Bidg., Minneapolis 2 
Democrat Printing and Litho- 
Association Filme, Ine., : graphing Co., Little Rock 


both Street, New } & SOUTHERN STATES Grimm-W illiams Ce., 115 W * OHIO e 


Buchan Pictures, Sixth Street, Little Rock 


tuffal 
wal * ALABAMA e Ralph V. Haile & Associates, 


Charles J. Giegerich, 42.2 is MIDWESTERN STATES 215 Walnut St., Cincinnati 


na Hivd. bhual _ . 
Stevens Pictures. Inc.. 506 Eizht Manse Film Library, 2514 Clifton 


Comprehensive Servier Co., 24 eenth St., North, Birminghan * ILLINOIS « Ave., Cincinnati 19 


a § wh * New x I . . 
Academy Film Service Inc., 2300 


Council Filmes, Ine. 5 TT ¢ FLORIDA « American Film Registry, 24, I Payne Ave., Cleveland 14 


“OH er, NN.) highth Street, Chicago 5 . . 
Carpenter Visual Service, Inc., 


Crawford & laumig, Inc., 2 Norman Laboratories & Studio, Association Films, Inc., 206 5 13902 Euclid Ave., East Cleveland 
lath St., New York City 11 Arlington Suburb, Jacksonville. Michigan Ave., Chicago 5. 12, Ohio 


USE THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION SERVICE 
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LOCAL AUDIO-VISUAL SUPPLIERS 


Fryan Film Service, 3228 Euclid 
Ave., Cleveland 15. 


Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14 


Jam Handy Organization, Inc., 
310 Talbott Building, Dayton 2. 


Twyman Films Inc., 400 West 
First Street, Dayton 


M. H. Martin Company, 50 
Charlies Ave., S. E. Massillon 


¢ WISCONSIN « 


R. H. Flath Company, 2410) N. 3d 
St.. Milwaukee 12 


WESTERN STATES 


* CALIFORNIA « 


Donald J. Clausonthue, 1829 N 
Craig Ave., Altadena 


Coast Visual Education Co., 5620 
Hollywood Blvd... Hollywood 28 


Hollywood Camera Exchange. 
16000 N. Cahuenga Blvd. Holly 
wood 28 


Jam Handy Organization, Ine., 
7046 Hollywood Bivd.. Los An 
geles 28 

Ralke Company, 829 S. Flower St 
Los Angeles 17 


Spindler & Sauppe, 2201 Beverly 
Blvd . l Os Angeles 4 
Association Films, Inc., 351 Turk 

St., San Francisco 2 


C. R. Skinner Manufacturing 
. 292-294 Turk St., San Fran 


creco 2 


* COLORADO « 


Home Movie Sales Agency, 26 I 
Ninth Ave., Denver 3 


* OKLAHOMA « 


Oklahoma, 


Vaseco, 2301 Classen. 
City 6 


H. O. Davie, 522 
Oklahoma City 2 


Broadway, 


Kirkpatrick, Inc., 1634 S. Boston 


Ave., Tulsa 5. 


A BUSINESS SCREEN READER SERVICE 
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¢ OREGON « 


Audio-Visual Supply Company, 
429 5. W. 12th Ave., Beacon 3703, 
Portland 5. 


Moore's Motion Picture Service, 
306 S. W. Ninth Ave. Portland 5 


¢ TEXAS « 


Association Films, Ime., 1915 Live 
Oak St., Dallas | 


Audio Video, Inc., 4000 Ross Ave 
Dallas 4: 1702 Austin Ave 


Houston 


George H. Mitchell Co., 712 N 
Haskell, Dallas | 


Capitol Photo Supplies, 2428 
Guadalupe St Phone 8-5717 
Austin 


* UTAH « 


Deseret Book Company, 44 £. So 
Temple St., Salt Lake City 10 


CANADA 


Audio-Visual Supply Company, 
Toronto General Trusts Building, 
AY Innipeg Man 


FOREIGN 


Distribuidora Filmica Venezo- 
lana, De 16MM., 5.A., Apartado 


706 Caracas, Venezuela, S.A 


Qualified Dealers Invited 

to Appear in This Listing 
* If you are a specializing audio- 
visual dealer or distributor, you are 
invited to apply for listings in the 
National Directory pages of Bust 
NESS SCREEN. A nominal service 
charge is made for each acceptable 
listing 

Application form sent on request 
Listings in these pages are subject 
to cateellation if products Or serv- 
ices are below the minimum stand 
ard set by the Editors and reported 
by users in this field. We invite 


reader participation and patronage. 


lfat-Maalele ateyi 
quality in lamps 


ADIANT 


O7CCiL04 


= LAMPS 


RADIANT LAMP CORPORATION soos ses 


The products and services advertised in the pages of Business 
SCREEN are backed by the manufacturer's seal of quality and by 
the nationwide family of specializing audio-visual dealers. They 
meri your preferred patronage. 


SALES - SERVICE 
35 mm. « 16 mm 
CAMERAS-MOVIOLAS-DOLLYS 
rit lun if vibment for ‘ , fvatla i | 
Mitchell mie tier tas mem se Speed N¢ BN¢ lO mn 
Howell; Standard - Shiftover - Even 


RENTALS 


Maurer: 16 mm. Came 
Moviola Editing Machines Synchronizers 


SPECIALISTS IN ALL TYPES OF CAMERA REPAIR WORK LENSES 


RAM en teucate 


+ AMERA CQuipment (O 


1600 BROADWAY Meu YORK CITY 











omm Film 


400 te 2000 Rech 
Protect your files 
Sh pm FIBERBILT CASES 


a at \eoding dealers 








LINE VOLTAGE BOOSTER 
FOR PROJECTORS 


is the answer 
to fluctuating and 
low line voltage— 
*® increeses 
illumination 
® increases clarity 
of sound 


Can relee 05 volte te 170 
volte with 1250 watt lead 


Wledia. Tne. 


Osteheme City Obie 


SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quality 
queranteed. Complete studio and 
laboratory services. Color printing 


end lacquer coating. 


ESCAR 
MOTION PICTURE SERVICE, 


7315 Carnegie Ave., Cleveland 3, Ohio 





NARGUS Shows Prize Package: 


CONTISULED rao race TWENTY-SEVEN) 


year that we decided to go in again this year,” 
said A. S. Zachman, assistant to C. 5. Bridges 
Libby's vice president in charge of sales “We 
reeerved reports from all our branch managers 
o the attendance and the interest shown at each 
meeting. Our salesmen attended and reported 
they were happy over the film and the numbers 
{ grocers who saw it 

We were promised an attendan.» of 20,000 
yd the total went far beyond that, though our 
him, Your Grocery Department, was the fourth 
im the series. That picture is showing again this 
year and by the time it has completed the cycle 
of showings i undoubtedly will have reached 
the 216,000) retailers who saw the entire firet 
acties 

The Ketter Stores Program is a real public 


relations job and well worthwhile 


Sronson Executives Laup rue Procaam 

Henry Schumacher, head of the merchandis 
ig service department of Swift & ompany, re 
ported that the results from the use of the color 
and sound slidefilm Your Meat Department have 
been “excellent 

(4 course, this film wae not intended as a 
direct sales medium Mir ™~ humac her said 
Rather, we were happy to work with NARGUS 
in producing the film as an educational mediun 
We have found almost universally that the him 
is an ideal means of graphically communicating 
good merchandising methods to NARGLS meat 
department operators throughout the country 

Vice-President W. J. Stepfilug of Hussmann 
Refrigeration, Inc. wrote Mrs. Kiefer that “it 
hecomes more and more apparent each day that 
the entire program is one of the finest things 
that has ever been done for the retail food in 
dustry Vice-President J. H. Letsche of H. J 
Heing Company reported, “We are very happy to 
have had a part in this excellent, far-reaching 
educational program. 

The slidefilms are being shown not only at 
regularly scheduled local meetings of the NAR 
GUS affiliate organizations but also at annual 

nventions, wholesaler-sponsored general ses 
sions, gatherings of wholesalers salesmen, retail 
personnel get-togethers, meetings sponsored by 

luntary and cooperative groups, in distributive 
education classes and retail study classes in uni 
ersities and colleges 

School systems are buying the series for their 
lasswork on retailing and business administra 
tion, particularly for adult training courses 
Prints of each film are on hand at the Audio 
Visual Center of New York City College for its 
grocery store training programs and for lending 
te groups for educational use The series also 
have been made available to government refer 
ence libraries, business libraries, and the libraries 


if colleges of business administration 


Procram Increases Association Mempers 


Mra. Kiefer noted that a definite growth of 
membership of the association had ace ompanied 
the showings of the films. More than 176 associa 
tions had ordered the complete series and the 

, 


«reenings im 223 cities did not include those 


onducted by the U. S. Department of Agricul 


ture, New York City College, Ohio State Uni- 
versity, Drake University and other schools, show- 
ings in sponsors’ offices and those in Canada and 
Hawaii. 

An outcome of the package program meetings 
of significance to the industry as a whole, and 
to the public, has been the number of decisions 
of retailers to remodel their stores, involving the 
expenditure of hundreds of thousands of dollars 
to redesign and equip stores to take advantage 
of new ideas implanted by the films. 

For the consumer, association executives say, 
the retailers’ reports show that the Better Stores 
Program already is insuring more efficient dis 
tribution of foods, higher nutritional standards 
through a wide variety of high quality products, 
stores more conveniently located and better de 
partmentalized, and improved service by better 
trained and friendlier personnel 

Here's the blue-ribbon jury that termed the 
NARGUS program the best of its kind 

Members of the 1950 jury of awards were 
Secretary of Commerce Charles Sawyer; Otto A 
Seyferth, president, Chamber of Commerce of 
the United States; Claude A. Putnam, president, 
National Association of Manufacturers; Dr. Lee 
Bidgood, past president of the American Associa 
tion of Collegiate Schools of Business and dean 
of the School of Commerce and Business Admin- 
istration of the University of Alabama: and Dr 
H. V. Olsen, dean of the Amos Tuck School of 
Dartmouth College 6 


HEADACHES 


THRU 


ERE 


Business Firms, LU jes, Advertising Com 
ponies, Film Distribvtors, etc., Vocuumate 
Corporation offers quick relief for film head 
aches 


solv 
FILM 


BY TAKING OVER COMPLETE 
FILMA HANDLING PROBLEMS 
@ FUM PROCESSING 
@ CLEANING 
@ REPAIRING 
@ SHIPPING 
@ STORAGE 
All bookings promptly 


now 
filled 


if ently @ single 
reel of meny 
Vecuuvemate 
* sorve you 
“« Write fe 
atormation 








Sponsored Film Distribution 


Tailor-made to meet 
your requirements .. . 


Now Serving: 


American Foot Care Institute American Nursing 


Association Bates Fabrics, inc Better Vision 
Institute, Inc Mexican Government Tourist 
Commission Nationa! Board of Fire Under- 
writers Sugar Information, Inc Tee Bureau, 


Inc 


Bureau of Communications Research 
13 E. 37th St.. New York 16, N. Y. 
MU 9-4175 














BEST QUALITY 


THE Beat. PRICE 





“COLOR-CORRECT”’ Prints 








These are the lowest 
prices in the industry. 


It will pay you to 
send for this new 
price list. 


Also ask for our 1I6- 
page brochure. 


the ultimate in 16mm 
studios and laboratories: 


Exclusive with Byron 


onsin avenue, n 
washinaton, d 


phone dupont 1800 














facts The Trane Company, producers of con- 
br-radiators for steam and hot-water heating, has a 
id motion slidefilm, “You Are The Man.” 


-Such pictorial training aids are best conceived and best 


produced in the light of long professional experience, 


with benefit of utilization contacts throughout the field 
tionally by 





THIS PUBLICATION IS REPRO— 
DUCED BY AGREEMENT WITH THE 
COPYRIGHT OWNER. EXTENSIVE 


DUPLICATION OR RESALE WITH- 
OUT PERMISSION IS PROHIBITED. 





